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9 Getting Your Marketing Warmed Up 
for Spring
Pam Greiner, The Green Pen

For the record, marketing is a vital element of success for any business;
it is an investment in your future. Find great tips on planning events,
email campaigns and newsletters for the next year. Then something just
emerging, "Tags" – what are "tags" and why do I need to know about
them? You will want to start adding "tags" to everything you do.

12 Spring Prep for a Healthy Pond Season
Kiley McMichael, TetraPond Brand Manager

Hopefully you have started taking those first steps in getting your
customers ponds ready for the spring. Here is how to be prepared for
the next pond season. This includes talking to customers about what
they would like to do this year–- is there an expansion they have been
thinking about? Find out what else you need to be doing as a contrac-
tor or a retailer.

16 Fish Health – When the Ice Melts and
the Water Warms! What to Do Now
Paul Curtis, AquaSolver

Stress – A fish health expert will explain the causes of fish stress that
occur in the spring and how to reduce them so your customers' fish will
have a healthy start this year. Includes some prophylactic precautions.
Healthy happy fish means happy customers.

20 Language of Koi – Hariwake
Randy LeFever, Blue Ridge Fish Hatchery

Hariwake is similar to a metallic Kohaku. Learn what to look for in this
beautiful variety. Koi breeding expert Randy LeFever will teach you
what to expect from breeding and how to select them. He will also give
you tips on retailing them.

24 COVER – Scene Stealers – Add drama to your
 water garden with these show-stopping aquatics.

Tamara Kilbane, Horticulturist, Sarah P. Duke Gardens, Duke University

Ever wonder what plants you should retail or add to your water feature
designs? Take a look at ten wonderful show stopping aquatics that will
be a hit with your customers. Learn from our horticulturist expert their
names, the conditions they need and what to expect from these 
specimen plants.

29 Tip to Improve Communication
Amy Barnhart, President & CEO, StrongMarriageNow.com

Are you listening?? This is a quick but important tip about communica-
tion; an important part of your life relationships - business or personal.
You've heard "listening" can be an art, now learn a secret that will
help you be a better listener. Find out how Listening and Agreeing are
the same and different as well!
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POND Sources – Pumps

30 Choosing the Perfect Pump
Demi Fortuna, Atlantic Water Gardens

In this issue, our water feature expert will talk about the different types of
submersible pumps in common usage, when to use which and how to get
the most out of them. Learn the difference between Direct Drive and
Magnetic Induction Pumps. Plus – why you would use one pump vs two -
the advantages of redundancy and more.

34 POND Sources Directory: Pumps
Manufacturers and Distributors
Looking for pumps? Here is a list of leading manufacturers and distributors
to get you started.

36 IWGS 26th Annual Symposium in Review
Jennifer Zuri, Aquascapes

The International Waterlily and Water Garden Society (IWGS) held its
26th annual symposium and 2010 Waterlily Festival in San Angelo,
Texas. Get the story here. Find out who the two new IWGS Hall of Fame
inductees' are.

38 Pest Disease Crash Course
 (38 Pest Diseases • 39 Pest Controls • 40 Pest Descriptions)

Kelly Billing,Maryland Aquatics

For every plant there is a pest. Plant expert Kelly Billing has complied a
list of the most common pest diseases, their controls and the descrip-
tions of the little pest into an easy table you can read and use as a refer-
ence in the future. The tables cover 14 common pests, from Aphids to
white fly.

Web Exclusive Article - 
Designing Ponds for Water Turtles
Eric Triplett, The Pond Digger

In our web exclusive articles we have talked about the pros and cons of
having turtles in your pond. If you decide to have turtles here are some
of the elements you need to consider in this months web exclusive article
- find it Online today. 41 Upcoming Events

42 Trade News
44 Market Place
45 Advertisers’ Index
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Tom Graham

46 Finishing Up - White List & Aquaponics
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Tom Graham
Publisher

Aquascapes 
L to R: Lucas Henry and Tom Graham

Atlantic Water Gardens
Right - Jeff Weemhoff talking about

one of their new products.

EasyPro Pond Products
L to R: Rick Smith and Tom Graham

International Professional Pond
Companies Association (IPPCA) 
L to R: Dave Jones, Mark Lawson 

and Tom Graham

Franklin Electric - Little Giant
L to R: Michael Hokanson, 

Sean Murray, Andy Schoenberger, 
and Tom Graham

Savio
R to L: Rick Bartel, Keith Steele, 

and Tom Graham

POND Trade at the Irrigation
Show, Phoenix, Arizona

December 2010Rain in Southern California is rare, and
when it comes down all at once, it can
pose some messy problems. During a

particularly large storm recently, Laguna Koi
Ponds of Laguna Beach, California was flooded
with 4´ of rain water and mud. The water was
high enough to flood their fish display tanks,
sending thousands of koi down the boulevard 
in front of their shop. The store was flooded in
18˝ of water, and had to be completely emptied.
The Southern California koi community came 
to the rescue. They came to help Ben Plonski,
owner, and his staff dig out and mop up, some
traveling over 100 miles to lend a hand. While 

the losses were significant, it was gratifying to see
the community rise to the occasion and support
Ben as he has generously supported koi keepers 
for decades.

A different kind of community took action
over the past six months, in a unified effort to let
the Texas State legislature know clearly how foolish
and un-enforceable their concept of banning all
aquatic plants unless they were specifically listed
on their new "White List" of approved species.
Rolf Nelson led a coalition of industry leaders and
hobbyists to send a unified message rejecting the
proposal. The recent defeat of the white list
program provided a rare victory, and was a striking
statement of the power of a group, working
together toward a common objective. (See
www.pondtrademag.com/tradenews)

We are a community on many levels, and it is
up to us to take action every day to build stronger
ties with others in our trade. You never know
when the relationships you build and nurture
today will become assets in a time of need.  a
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by Pam Greiner
The Green Pen

Ilive in Atlanta and we are having an unusual winter full of
cold temperatures, ice, and even snow. This means we are
stuck at home more than usual and have a more difficult

time getting out to work. While for some people that means
frustration, to others it means opportunity; a chance to get
things done around the house, finish projects, and spend time
with family. For business people, it means time to work on a
more successful year, develop a marketing plan, and develop
communications for clients and customers.

I’ve often said that one of my biggest pet peeves about
business owners in our industry is the amount of time I hear
the line, “my business is word-of-mouth.” This usually means
they have the mind-set that they do not have to do any market-
ing to stay busy. To me it means they are fine with just getting
by, fighting for every job they get, and don’t believe that
marketing is an investment in the future success of their busi-
ness. For the record, marketing is a vital element of success for
any business.

If you are taking time to get your marketing together now
so that you can send it out later, you are on the right track.
Here are a few things you can work on now for success later
this year:

Plan Your Events

You probably already know if you want to participate in
home shows this year, host DIY events, or a pond tour, so why
not get your information ready now. By planning in advance
you will be able to have all of your collateral (tri-folds and
handouts) designed and printed so that you are not doing it
last minute. If you have a pond tour, it is a great idea to start
getting sponsors now and decide what materials you will need.
Getting out a calendar and marking the materials with dates
needed to go to the printer, sent in the mail or given to spon-
sors and partners, and lists of other important dates for market-
ing, will help make your events more successful and less
stressful.

Create a Communications Plan

(Here is where I’m going to use a bunch of very familiar
phrases.) It doesn’t take a lot to stay top-of-mind so that those
loyal customers can refer you by word-of-mouth, but it does
take communication. How can they think about talking about
you if you aren’t even a thought? With the thousands of
messages we all receive each day it is very easy for you to
become lost in a person’s everyday life. Creating a schedule to
deliver meaningful communication (in other words – stuff they
really want to hear and know, not just a sales letter) will help
you become more memorable and further build your relation-
ship. Also, make sure every communication contains a call-to-
action. This may include using a coupon or discount, linking
to a page on a website, or signing up or registering for an event
or product. 

Consider the following initiatives:
1. A Monthly Email Campaign – Once a month is

plenty in the landscape industry. If you run a retail location
and your products or sale items change weekly, then you can
consider a weekly newsletter. Do not engage in a campaign
unless you can write content that the reader will want to receive
and is unique for each mailing.

2. Postcard Campaigns – While traditional snail-mail
seems to be non-existent anymore (unless you are a big
company sending out a catalog every other week), postcards
still have a place in a well-designed marketing plan. Make sure
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you have a mailing that is creative, informational, and (here is
what will get them) has a special offer or discount. This can be
very effective for retail locations. Plan on sending them out
three to four weeks prior to your traditional slow periods. Not
sure when that would be? Check your books and calendar from
last year and prior years. 

3. Spring Newsletter – A great way to kick-off the
Spring season and reintroduce yourself to your customers is
with a newsletter. Here are a few suggestions based on size:

• For an 8 ½˝ x 11˝ page (one-sided), break it down into
three parts:

1.    Introduction and need-to-know information for the
New Year.

2.    Tips for pond, water feature, or landscape care and
maintenance.

3.    Product suggestion for improving outdoor living space
and/or landscape.

4.    Sidebar – Upcoming events and local information.

• If you are doing a two-sided newsletter (add the 
following):

1.    Here is where you can add extra information on prod-
ucts and services that you offer (without being too
“salesy”) and add incentives for early signups for Spring
Cleaning or maintenance packages.

2.    Coupons are great too. People love a discount and you
can hold on to them to track the success of your
newsletter.

• If you are doing multiple pages or a larger format:

1.    Articles! If you want to use articles not written by you
that you have PERMISSION to use, that is fine. But,
writing your own articles will help you in several ways.
First, it establishes you as a valuable and credible
resource to your readers/ customers. Second, it forces
you to research information and learn new things.
Finally, it will help you work on your communication
skills – even if you have someone else “polish” it.

2.    Add pictures from customers. This works best in color
and high quality. Pictures show off your work and you
can even add customer comments or blurbs about 
the job.

Now, try something new…

For all the new materials, collateral, and touch-points you
put out this year, let me introduce you to a semi-new concept
– The Tag. There are several different versions of this out there
but the Microsoft Tag is the most prevalent. It works similarly
to a bar code in that the specific pattern holds information and
is read by a scanner. Recently, more magazines and advertisers

are using them and I’ve even seen it on product packaging. I’ve
been using them for the past year now and it always raises
eyebrows and gets people excited. Those who are most excited
are those who have smart phones (such as the iPhone) and can
download the free app. You can use them in all of the above
initiatives and more. I now design all my business cards with
them and add them to any marketing piece a client will allow
me to do it on. 

You can create four kinds of tags: Text, vCard,
URL, and Dialer. 

But how you apply them is only limited by your imagina-
tion. You can also print them in color or black and white,
depending on how you want to use them. For more informa-
tion on Microsoft Tag, visit their
website at http://tag.microsoft.com.
Here are some of mine to play with (If
you have a smart phone, download the
FREE app from http://gettag.mobi):

My v-card tag has my informa-
tion and can be stored instantly to a
phone once read. I put this tag on
anything from business cards to
business communications from me
personally.

My phone tag can be scanned,
and the phone instantly asks to dial
the number. This tag can also be
put on business cards and commu-
nications, but is also great for
advertisements and signage.

My URL
tag links in-
stantly to The
Green Pen
website. It can
link to any
page on the
Internet, in-
cluding videos. It can be used like the other tags above and is a
great fit for just about any type of advertising.

V-card Tag

Phone Tag

URL Tag
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Here is an example of the back of a
company’s business card. This allows
whoever gets the card to add all the
necessary information to their phone
instantly which means they are more
likely to hold on to it.

Whatever you do, make sure you
have a plan in place, that you track where
your leads come from, and that when
you send out any communications they
will capture the audience’s attention and
give them a call-to-action. 

Now, sign-up here to win a FREE
custom email campaign template ($600
value) for your email communications! 
(Don’t have the Microsoft Tag Application
but want to register? Visit our website at
http://sendgreenmail.com/tag)

Want more great (FREE) tips
from The Green Pen for your 
business and marketing?

Sign up for our monthly
newsletter at:
http://thegreenpen.com/ 

Get email campaign tips at:
http://sendgreenmail.com/ 

Be our friend on Facebook:
http://www.facebook.com/
thegreenpen

Or just be a Fan and “Like”
us:
http://www.facebook.com/
pages/The-Green-Pen/
27950301593

You can also Tweet with us at:
http://twitter.com/
TheGreenPen

About the Author

Free Template Giveaway

Request info at www.pondtrademag.com/infocard/     # 669

Infocard/     # 612

a

Pam Greiner founded The Green Pen five years ago as the result
of a passion for gardening and the environment.   

Focused on providing online, and off, marketing solutions, our
active client list includes several contractors, retailers, and distrib-
utors across the country. Our advice is regularly sought by many
other contractors and businesses in the Green Industry, as well as
other industries. Our services have included developing a variety of
marketing materials for our clients including brochures, newsletters, as well as logo
design, branding initiatives, and Web design & development. Additionally, we help our
clients develop cost-effective marketing and e-marketing plans.

Pam can be reached at pam@thegreenpen.com or 215-313-0183
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by Kiley McMichael 
TetraPond Brand Manager

Preparing for Spring

Budding crocuses, longer days and the pond ice melting…
all are signs that spring is upon us. As your pondkeepers come
out of hibernation, it is important that they receive good advice
from you, their water gardening expert. They will have many
questions as to what steps they should take to ensure a long
and prosperous pond season. For many, this will last eight to
nine months. Therefore, take time now to educate your
customers. It is not only important to your pondkeepers but it
will also ensure you have a profitable year.

Pond Prep

Explain to your pondkeepers that their first step should be
to examine their pond for damage. This includes punctures or
tears in the lining that will need to be patched. They should
also start cleaning the pond of accumulated debris. Spring is

also the time to discuss with them about their long-term pond
goals. If they’ve been considering expanding their pond, now
is a good time, especially if they have to replace the lining or
rearrange stones around the pond. Spring is the perfect time to
add a waterfall and a header pond. Both are excellent for the
pond and fish. Besides increasing the oxygen level and helping
water quality, waterfalls add a wonderful aesthetic element to
the pond. 

Now is also a great time to plan the addition of floating,
submerged and potted plants to the pond. Explain the unique
characteristics of aquatic plants and the benefits they add to
the pond. In addition to adding valuable nutrients and oxygen
to the water, they also provide shade and shelter for fish.

Equipment Clean Up

Pondkeepers in colder climates may have had to add a de-
icer this winter. Instruct these customers to remove the de-icer,
dry it and store it properly for easy set-up next fall. Next,
explain to your pondkeepers to inspect all hoses. It is important
to replace any hose or fitting that has a leak now, rather than

POND Trade Magazine
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wait for the pond season to be in full swing. Lastly, have your
customers start their pond pump and filter, in shallow water,
to ensure it is working properly.

Water and Fish Care

Spring is a critical time of the year for fish. As they come
out of dormancy, their bodies are low on important nutrients
that help ward off disease. Therefore, they are more likely to
become vulnerable to illness. To keep the incidence of sickness
to a minimum, it is important to clean out sludge and debris
from the bottom of the pond. At the start of the pond season,
recommend your pondkeepers replace up to 25% of the pond
water with tap water. Remind them to add a water conditioner
to remove chlorine, chloramines and heavy metals found in
most tap water. 

Explain to your pondkeepers the importance of treating
water early in the season and regularly thereafter. Walk through
the importance of healthy water with your pondkeepers, and
remind them that healthy water means a healthy ecosystem
especially if they plan on adding fish. This can be confusing for
your customers so be sure you fully understand the ins and outs
of water care. Walking them through a visual representation of
the nitrogen cycle can be very helpful.

Request info at www.pondtrademag.com/infocard/      # 624
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Educate your customers on what a
healthy fish looks like and what signs a
struggling fish exhibits. Fish that are sick
will be gasping for air, have a change in
color or emaciated appearance or show
visible sores and spots. In spring, to make
the transition from dormancy to an
active state pond fish should be fed a
wheat-germ based diet only after pond
water temperatures rise above 39°F.

Don’t forget to display food, water
conditioners and water treatments at eye
level so your customers can easily find
what they are looking for.

In-store Spring Prep

While you will soon be busy educat-
ing and helping your customers prepare
for spring, don’t forget your own in-store
display and spring prep. Whether you

have a large pond department or just a
few shelves, determine what needs to be
re-stocked and cleaned up. Be sure to
create displays that will engage your
pondkeepers. Remember that colorful

posters and live water displays will excite
your customers. Even if you have only a
small space, consider a container water
garden display which is always sure 
to inspire!

Remember, you are the expert and
your customers look to you for advice
and good judgment. If you are able, offer
to test your customers’ pond water for
proper levels. It is a great way to get to
know their pond and will give you the
opportunity to recommend appropriate
water treatments that are right for their
pond needs. Adding these value-added
services to your pondkeepers will build
trust and customers for life!  a

Contact Information:
Kiley McMichael 

Kiley.McMichael@unitedpetgroup.com
540/557-5846

Author –

Request info at www.pondtrademag.com/infocard/     # 633 
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by Paul Curtis
AquaSolver

W
hat happens to the fish in the
spring? Why do they get sick
and have such a tough time

in this seasonal transition?
There is so much that is going

on. Depending on where you live, the
transition may be especially harsh. Let’s think about what these
fish are going through. Fish are dependent on the temperature
of their environment and get stressed when they are near their
limits and when there are big temperature shifts. When the fish
are close to freezing for much of the winter, they will be pretty
stressed as this is close to a lethal temperature. Add a relatively
rapid increase with a few warm days and now the fish are really
getting stressed.

On top of this, the fish have not been fed for possibly
months. So now we may be throwing a nutritional deficit 
on top of the temperature change. Another stress to add to 
he stack.

What else is happening? The biofilter has taken a pretty
big hit and basically it is starting from scratch each spring. With
the lack of efficient biofiltration, water quality can deteriorate
quickly with the warming water. More stress!

Finally, all of those pathogens that are ever present in
ponds come out of hibernation and start looking to cause
trouble. In summer, when all is in balance, there is usually little
problem with the nasties that live with our fish. Unstressed fish
can fight off infection and generally stay healthy. But in the
spring, with all of this stress, infections can and will occur.

What can we do to minimize all this stress? As far as
temperature goes, it is often difficult to do anything. Some
folks use heaters to offset low temperature effect, but this is

often not practical. We can shade the ponds to avoid too rapid
a temperature increase. If we were only dealing with tempera-
ture stress we may not have to worry so much as fish can toler-
ate some stress without getting sick. If we can then control
some of the other things we can increase the odds of not having
health issues.

There are many very high quality diets for koi on the
market and with proper feeding they may help the fish through
a difficult spring. A fish is only as strong as the food it is fed. 
I do not mean just in the spring, but all year long. A fish fed 
a high quality diet throughout the pond and water garden
season is going to be in better condition for the winter and thus
better in the spring. So encourage your customers to feed a
quality diet.

Many feed producers provide choices intended for feeding
during the winter and spring. Targeting the fish’s needs during
this time can offset some nutritional stress. Stress generally
reduces immune function and is what makes the fish more
susceptible to disease. There are many immune boosters avail-
able, like – Glucan, which can be found in many brands of
feed. Look to start with one of these feeds in the spring and it
may help bolster a struggling immune system.

It is very important to carefully monitor water quality
when filters are restarted. Keep a close eye on those ammonia
and nitrite levels as well as alkalinity and pH. Remember that

Photo by Philip Miller
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with alkalinity below 100 mg/l, biofilters will not operate at
peak efficiency and they need peak efficiency in spring startup.

We can help things along a bit with a nitrifying bacteria
boost product. There are several out there. I have had great
success with one from Naturbac (naturbac.com). When the
product is added to a brand new pond filter, no ammonia or
nitrite spikes are noted after several days of introducing fish. Of
course for poor water quality conditions, a good water change
always helps.

I do like to point out that a functioning biofilter is so much
more than just the nitrification process. There is a whole ecosys-
tem in there that we will probably never understand and no
two are alike. 

Finally, we can try and reduce the number of organisms in
the pond that can cause disease. As I mentioned above, stress
plays a factor in the fish getting disease. Another factor is the
type and number of disease organisms present. An outbreak
often happens because one organism had the largest population
and it took hold when the fish were weak. If we reduce the total
number of disease causing organisms, then we may avoid prob-
lems altogether. 

Prophylactic treatments may then be a good choice if you
often experience problems in the spring. Try using a single treat-

ment with a broad spectrum disease treatment like MinnFinn,
or multiple applications of other products like malachite green
and formalin mixtures or potassium permanganate.

Remember, fish can tolerate some stress without getting
sick. If you can control some of the other stresses so the fish are
only dealing with temperature stress, you can increase the odds
of bringing the fish through with flying colors and ready for a
successful pond season.  a

Request info at www.pondtrademag.com/infocard/      # 645

Paul Curtis is the principle of AquaSolver
and AquaFinn, the parent company of the
MinnFinn line of products. Paul has
worked in the aquaculture field for
almost 20 years and has been involved in
many facets of the industry including fish health,
reproduction and early rearing as well as education at
Saddleback College, Mission Viejo CA. His education was
at the University of Guelph in Ontario, Canada where he
achieved a Bachelors degree in Marine Biology and
Masters in Fish Reproductive Physiology/Aquaculture.

AquaSolver/AquaFinn, the developers of MinnFinn
www.aquafinn.com
800-955-0221

About the Author
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by Randy LeFever
Blue Ridge Fish Hatchery

S
pend any time talking to koi hobbyists and you are likely
to hear the saying “Koi keeping begins and ends with
Kohaku.” However, some do not realize that Kohaku have

a flashy, metallic cousin, Hariwake, which can provide some
flair to the palette of your koi pond.

Hariwake, benched in the Hikari Moyo category, display
metallic patterns of red, orange or yellow over a metallic, plat-
inum-white body. 

What To Look For

The ideal Hariwake has a pattern that is spaced evenly and
artistically about the body, but is not necessarily symmetric,
similar to the pattern of Kohaku. The white of the body should
be bright and unblemished. Additionally, the red, orange or
yellow of the pattern should be vibrant and eye-catching, with
the same hue and tone across the entire body. 

The pattern can come down onto the forehead, but it will
detract from the beauty of the koi if it comes down below the
eyes to cover the nose. The kiwa (edges between the two colors)
should be clean, crisp and well defined. As with all koi, body
conformation is of the utmost importance.

There are many variations of Hariwake, some of which
have garnered their own names. Doitsu (scaleless) Hariwake
with an orange or red pattern are almost exclusively referred to
as Kikusui (Pic A). Additionally, both scaled and Doitsu
Hariwake with a bright, vibrant yellow pattern are commonly
referred to as Lemon Hariwake (Pic B). And of course there
are Gin Rin Hariwake (Pic C and D), and Butterfly Hariwake
(Pic E and F). 

POND Trade Magazine
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Breeding and Selecting

The original Hariwake were selectively bred from a Kohaku
and Platinum Ogon cross. Today, we breed only Hariwake
males and females together. As with all of our breeders, we keep
extensive written and photographic breeding records from year
to year, to ensure that we are producing the highest quality koi
possible.

A Hariwake throw will produce a surprisingly high number
of solid-colored Ogon koi. A very low percentage of the spawn
will be desirable Hariwake “keepers.” If you have the pleasure
of selecting Hariwake at a very young age (1-2˝), look for strong
metallic traits, along with the hints of a pattern starting to
emerge.

As Hariwake mature, the platinum white base should firm
up. Nearing one year of age, the orange or yellow pattern should

show clean, crisp edges, with a consistent tone across different
areas of the body. Ideally, a balanced, artistic Kohaku-like
pattern should be present by now, although this is not always
the case. At this point, we select the best koi to grow out further,
and send the rest to be distributed.

When the crop reaches two years of age, it is time to re-
evaluate the development of each koi. Has the pattern retained
a strong, even color? Hariwake with orange pattern will gener-
ally keep good color, whereas the yellow in Lemon Hariwake
will almost invariably become lighter as the koi nears maturity. 

What about the edges? Are they sharp and clean, or have
the edges become blurry in some areas? The finest of the two-
year olds are selected to grow out for potential future brood
stock, while the rest of the crop becomes our Premium and
Premium Select koi in the 10-18˝ range.



22 pondtrademag.comPOND Trade Magazine

Selling Retail

The highest quality Hariwake have an artistic and well-
balanced pattern- similar to a Kohaku- with very sharp kiwa.
However, Hariwake of this quality can be quite rare. A truly
high-quality specimen will regularly sell for a high price. 

Many of the Hariwake on the market today have a bright
white base and good strong color to the pattern, but the pattern
itself is lacking, confined to one side or end of the body, or
otherwise not spaced in a desirable manner. 

Consider stocking Kikusui in addition to Hariwake, as
quality Kikusui seem to be available in slightly higher numbers
than scaled Hariwake. Butterfly Hariwake can also provide a
welcome addition, especially for your customers that prefer the
long-fin variety.
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A Fine Addition

While no Hariwake are likely to win
a Grand Champion award anytime soon,
they are certainly a bright and flashy
addition to any pond. In fact, finding
and developing a truly high quality
Hariwake can be quite a challenge, even
for the most experienced hobbyists.  a

Randy LeFever is
President of Blue Ridge
Fish Hatchery, one of the
largest Koi and goldfish
farms in the US. He has
been involved in the production and
distribution of high quality koi and
Butterfly Koi on a national basis for
over 30 years. He's credited for
naming and introducing Butterfly Koi
to the market in the 1980's.

Blue Ridge Fish Hatchery
4536 Kernersville Rd.
Kernersville NC 27284
1-800/334-5257 Fax 336/784-4306
Email: staff@blueridgefishhatchery.com
Web: blueridgekoi.com

About the Author
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by Tamara Kilbane
Horticulturist
Sarah P. Duke Gardens, Duke University If you’re looking for a way to give your customers’ ponds

or your retail water feature displays star quality this season
– the kind of appeal that makes visitors stop dead in their

tracks and sets flashbulbs popping – consider adding one or
more of the following power players to your ponds.

Scene Stealers
Add drama to your water garden with these 
show-stopping aquatics.

POND Trade Magazine

Victoria ‘Longwood Hybrid’

Arguably the most attention-grabbing aquatic plant
out there, the Victoria waterlily boasts giant floating leaves
(also called “platters”) that can grow to 7´ or more in diam-
eter in a single growing season. Lined on the undersides
with sharp thorns and an impressive network of thick veins
that aid in buoyancy, the leaves have upturned edges that
are a bronzy red in color and are complemented by night-
blooming flowers which open pure white on the first night,
then transition to deep pink by the second night of bloom.
You’ll want to make sure your pond is large enough to
handle a full-sized plant, which can cover over 15´ of
surface area!

(Also seen on the cover of this issue.)
Underside of a Victoria Waterlily
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Mosaic Plant - Ludwigia sedioides

While some aquatic plants draw us in with their tower-
ing foliage or fragrant blooms, others take a more subtle
approach. Mosaic plant is a perfect example. With small,
diamond-shaped leaves arranged in an intricate pattern
around each individual stem, this floating-leaved plant
never fails to draw attention. A fast grower, it does best
when grown in water up to 12˝ over the crown of the plant.
Keep an eye out for the tiny yellow, buttercup-like blooms
that appear during the summer months. Because it is very
tropical, it should be treated as an annual in most areas.

Waterlilies (Nymphaea) - Hardy and Tropical

Add a rainbow of colorful blooms to your summer water
garden with hardy and tropical waterlilies. These floating-leaved
plants flower steadily from early summer to fall, and are available
in an exciting range of bloom colors as well as foliage variations and
growth habits. Hardy waterlilies, as the names suggests, are more
cold tolerant than their tropical cousins and are treated as perennials
in most areas. The blooms of these lilies often rest on the surface of
the water or are held a few inches above the water level. Flower
colors range from pure
white to light yellow and
light pink to deep red.

Tropical waterlilies
are treated as annuals in
most areas, but they are
worth the extra effort.

Blooms are highly fragrant and are generally held higher
above the water’s surface than those of hardy lilies. Leaves
are often very colorful as well, with a heavy mottling of
bright green and deep purple or bronzy red.

Both hardy and tropical waterlilies need at least six
hours of direct sunlight each day to thrive, as well as
consistent fertilization throughout the summer months.
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Egyptian Papyrus - Cyperus papyrus

The origin of the world’s first paper, Egyptian Papyrus
has also proven to be a valuable ornamental pond plant.
With leaf stems towering up to 10´ tall topped with long,
wispy strands of light green foliage, these tropical marginal
plants will give your pond a dose of drama throughout the
summer months. Plant papyrus in full sun and boggy soil
to shallow water, or showcase a specimen plant in a
container pond-side. 

Taro - Colocasia hybrids

Often grown in Hawaii as a food crop, taro
has become a popular garden plant in recent
years.  Though the species Colocasia esculenta
tends to be invasive and should be avoided, there
are many eye-catching cultivars that thrive in the
sun drenched areas beside a pond or stream
without outgrowing their welcome.  The hybrid
'Mojito' boasts chartreuse leaves splashed with a
deep purple variegation, while 'Diamond Head'
showcases glossy black foliage.  The brilliant red
stems and bright green leaves of 'Rhubarb' make
another stunning addition to the waterscape.
With many more hybrids to choose from, you
are sure to find a taro to fit your needs.

Alligator Flag - Thalia spp.

If you’re looking for plants that will add height and drama to your feature, thalias are a great option. Hardy Thalia (Thalia
dealbata) grows up to 6´ tall, with silvery green lance-shaped
leaves adorned with long slender stems topped with clusters
of small purple blooms in late summer.

Its tropical relative, Red Stemmed Thalia, has a bolder
texture, with larger and brighter leaves and brilliant red
stems. Plant this eye-catcher in a display pond along with
Victoria ‘Longwood Hybrid‘ for a stunning combination of
complementary colors. 
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Lotus - Nelumbo hybrids

Beloved in the water garden for their
showy blooms, large, saucer-like leaves and
decorative seedpods, lotus are a must have
for any display pond. Two species are known
to exist - Nelumbo nucifera, which is native
to Asia and Australia, and Nelumbo lutea, a
North American native. Hundreds of
hybrids have been developed ranging in
color from pure white to light yellow to
deep pink. Dwarf varieties grow only 1-3´
tall, while large hybrids can grow up to 6´
in height. Give these aquatic beauties at least
6 hours of sunlight daily and plant them in
shallow water for best growth. Fertilize
monthly and stand back to enjoy the show!

Hibiscus

If you’re looking for a perennial with lots of flower power, give hibiscus a try.
Several varieties thrive in bogs or shallow water, including Hibiscus coccineus,
which grows up to 6´ tall and is adorned with scarlet red blooms
throughout the summer. A white-blooming hybrid, H. coccineus
‘Alba’ is also available. Another popular pond plant, swamp rose-
mallow (Hibiscus moscheutos) is a moisture loving species with
light pink blooms and deep green foliage. Shorter hybrids of 
H. moscheutos include ‘Luna Red’ and ‘Luna Pink’, which grow
3-4´ tall with large single flowers of red and pink.

Grow hibiscus in full sun in damp soil or very shallow water.
For fall and winter interest, leave the stems and seed heads on
the plants, which will provide end-of-season drama along with
food for local wildlife.



Canna

Bold, showy foliage and
blooms make cannas irre-
sistible members of the aquatic
landscape. Planted in full sun
alongside a stream or pond,
these plants thrive in well-
drained soil or very shallow
water. Leaves range in color
from deep purple to bright
green and include variegated
hybrids with stripes of yellow
or white and deep green.
Flowers appear in the summer
and are equally eye-catching,
ranging from scarlet red to
fiery orange, pale yellow, and soft pink. Add these
perennials to your waterscape for a star-studded display!
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Tamara Kilbane is a horticulturist at
Sarah P. Duke Gardens, a 55-acre botan-
ical garden located on Duke University’s
west campus in Durham, North Carolina.
A graduate of Oregon State University,
Tamara worked for 3 years at Hughes
Water Gardens in Tualatin, Oregon
before moving to North Carolina in 
2005 to oversee the aquatic displays at
Duke Gardens. Along with curating the
display ponds, Tamara also manages
the IWGS New Waterlily Competition, a
contest which recognizes the best new
waterlilies developed by hybridizers
around the world. 

For more information about Duke
Gardens, visit gardens.duke.edu. Visit
iwgs.org to learn more about the
waterlily competition. 

About the
Author

Iris

A mainstay in the water garden, irises offer a palette of soft
colored blooms in late spring to early summer. Planted alongside
the pond in drifts, they offer subtle drama to the water’s edge.
Several species grow well in boggy soil or shallow water, includ-
ing Japanese Iris (Iris ensata), Blue Flag Iris (Iris versicolor),
Virginia Iris (Iris virginica), Yellow Flag Iris (Iris pseudacorus),
and Louisiana Iris hybrids. a
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by Amy Barnhart, President & CEO
StrongMarriageNow.com

Editors Note: This tip can be used both in your personal and
work relationships. This article focuses on marriages, but can be
applied to work, children and friends.

Here’s a tip that will quickly improve the communication
in your relationship. We’ve surveyed hundreds of 
couples and the area they most want to improve is com-

munication.
What’s the most important part of communication in a

relationship? Listening. Most people are great at making their
point but are not great listeners. Why is it so hard to listen to
each other? Many times, it’s because it feels like giving in.

It’s very important to understand that listening is not
the same as agreeing.When most people say the word listen,
what they really mean is agree. How many times have you heard
“You’re not listening to me.” What we think that means is
“You’re not agreeing with me.” And, sometimes we’re right. For
those of us with kids, when we say you’re not listening, what we
really mean is you’re not obeying. Hearing someone is not the
same thing as obeying them. And, allowing them time to state
their case without arguing is not the same thing as giving in. It’s

a lot easier to hear your spouse if you remember that listening is
not the same thing as agreeing.

When your partner feels heard and understood, it can very
quickly diffuse a tense situation. So give it a try today. You may
just end up feeling closer to your spouse.

If you’d like more tips on improving communication in
your relationship, go to the link below. The StrongMarriage
Now Video Course includes a chapter of four videos on
Communication including, Couples Communication,
Listening, Speaking and Fighting. You can see previews of the
Communication chapter and the other chapters in the course.
Check it out: http://bit.ly/fWAatM

And remember, listen to each other.  a

Amy Barnhar is the President & CEO of
StrongMarriageNow. She began her career
as an engineer and evolved into a
successful business executive. She has developed consumer
products that millions of people love, including TurboTax®
and QuickenLoans®. Amy spearheads the technology and
business side of StrongMarriageNow. She also leads the
customer research that ensures the StrongMarriageNow
System is focused on the most important topics people
have requested. Amy has been happily married for 19 years
and has two children. www. StrongMarriageNow.com

About the Author

Tip to Improve Communication
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by Demi Fortuna
Atlantic Water Gardens

H
ello again! Last issue we talked about how much
actually running a water feature can cost, and how
to set up the plumbing system to get every drop of

flow paid for, regardless of the pump installed. This issue we’ll
talk about the different types of pumps in common usage,
when to use which and how to get the most out of them. We’ll
discuss submersible pumps because of the ease of plumbing
and hiding them has allowed them to dominate the market and
power the vast majority of water features out there.

First we have to generalize…

Obviously all water features are not created equal – no one
would expect to power a 10´ tall waterfall with the same pump
they’d use for an overflowing vase. Let’s make some assump-
tions to allow us to compare the types of submersible pumps
commonly used in waterscaping. 

First, let’s limit our discussion to flows between 1000 and
10,000 gallons per hour, because under 1000gph operating
costs aren’t as significant and features over 10,000gph are typi-
cally less common. Second, let’s assume we’re dealing with
features with 5 to 10´ of static head, the actual height of the
water feature. Finally, we want to keep the friction losses of the
plumbing system to a minimum to keep the Total Dynamic

Head (static head plus friction losses) under 15´ TDH – see
Tubing Chart. (Check out last issue’s article for complete
plumbing recommendations.) The vast majority of the features
I’ve built fall into this range, and I’ll bet yours do too. In this
range, the type of pump you choose can make a huge difference
in the long-term cost to run and operate.

Direct Drive vs. Magnetic Induction Pumps

The common choice for the professional for many years,
muscular Direct Drive submersible pumps, are descendants of
sewage and effluent pumps. They’re tough, easy to hide in a
skimmer and last for years when installed properly. They’re

POND Trade Magazine

Two Asynchronous pumps 
through 2˝ provide 3000gph at 4´ of head

for only 250 Watts, plus Advantages

Inside Diameter of
Pipe or Tubing

Max Flow (GPH) Max Flow (GPM)

½˝ 240 4

¾˝ 480 8

1˝ 750 12.5

1.25˝ 1350 22.5

1.5˝ 1950 32.5

2˝ 3150 52.5

3˝ 9000 120

4˝ 12,000 200

A Guideline to Maximize Pumping Efficiency
– Tubing Chart –
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called Direct Drives because the impeller
is attached directly to the motor, with
compound seals on the drive shaft to
keep water out of the motor. They’re
hard to clog, capable of handling ½˝
solids and develop the pressure needed to
push water to high head heights. But
high head means high wattage, for
reasons we’ll get into later. You do need
a Direct Drive high head pump if you
have a waterfall taller than 10´, if you
have to locate your pump farther than
25´ away, and if you can’t pump clean
water through the right size tubing. If
not, you have a couple of other options. 

First, there are the lower head, higher
efficiency Magnetic Induction pumps,
which use a replaceable ferrite magnet
and simple, bi-directional “synchronous”
impellers that can rotate in either direc-
tion. The pumps are reliable and easily
repaired, but the simple flat-bladed
impellers are noisy and inefficient, since
they have to work equally well both
clockwise and counterclockwise. 

Mag Drives can be less costly to run
than Direct Drives but can’t handle large
solids and are only really effective up to
about 3000gph and 10´ of head because
of that inefficient ‘synchronous’ impeller
design. If the impeller could be made to
move in only one direction – “asynchro-
nously” – then a very efficient curved-
bladed impeller like those of the Direct
Drives could be used, increasing flow
capacity and head height. Asynchronous
Hybrid Magnetic Drive pumps do just
that. They use a copper and steel electro-
magnet in place of the cheaper ferrite;
although no longer cheap to replace, the
direction of the windings of the coil-
within-a-coil allows efficient, quiet one-
way rotation. 

The term “Hybrid” refers to the use
of Direct Drive-style impellers with these
magnetic induction motors, allowing
almost incredible efficiencies at low to
medium head heights. A Direct Drive
might consume over 1000 Watts to push
5000gph at 15´ THD; if the Total
Dynamic Head can be reduced to half

Request info at www.pondtrademag.com/infocard/     # 648     # 600
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that, an Asynchronous Hybrid Mag Drive can move the same
amount of water for less than 500 watts, which at $0.14/kW/hr
adds up to $50 in savings per month. Over the average 3 year
life of a pump that’s $1800 back in the homeowners’ pocket.
The catch is, of course, that ‘Mag Drive’ and ‘Hybrid’ pumps
can only deliver these amazing efficiencies pumping clean water
through the proper size tubing at relatively low head heights.
Still, if you can install a decent pre-filter and keep the THD
low, the energy savings alone will easily pay for new high effi-
ciency pumps over their three year lifespan.

What’s going on?

One reason for the difference in energy consumption lies
in the way the pumps are designed. Direct Drive pumps have
impellers directly attached to the motor; the motor needs to
stay dry, the impeller needs to be in the water, so shaft seals
(typically 2 or 3) between motor and impeller have to work
perfectly whether the pump is running or not, hot or cool.
Direct Drives have to overcome the resistance of these shaft seals
clamped down tight on the spinning impeller shaft. Add to that
a heavy impeller and you’ll need the torque and power of a hefty
motor. Eliminate the seals and heavy impeller and you’ll realize
some major energy savings, precisely why Magnetic Induction
Pumps were developed by NASA in the late 60’s for the Space
Program. These pumps suspend a magnet or electromagnet in

the center of a copper coil; juice the coil and the attached
impeller spins by magnetic attraction, or ’induction’. The trade-
off, of course, is the much lower pressure/head height that these
pumps are capable of in comparison to the Direct Drives, since
the impeller is only coupled to the motor by magnetic induc-
tion, but that lower head capacity is precisely why they use so
much less electricity.

The $64,000 Question (and the math)…

Why should lower head mean lower wattage? The 
answer lies with the Laws of Affinity. The specific Law we’re
interested in states that:

Flow (GPH) is directly proportional to impeller 
diameter;

Pressure (Head) increases by the square of the 
impeller diameter;

Power consumption (Wattage) increases by the cube 
of the diameter.

So, if you increase the size of an impeller by 20%, to 120%
of its original size, it’ll push 120% more GPH, provide (1.20)2
or 44% more head pressure, and consume (1.20 x 1.20 x 1.20)
or 73% more wattage. Turn that around and you’ve got the tool
needed to save lots of energy. Reduce the impeller to 80% of
its original size and it will give 80% of the original flow, 
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.80 squared or 64% of its original head,
but it will consume only .8 x .8 x .8 =
51%, about half the Wattage. (For you
techies out there, find the real scoop at
www.pumped101.com, Pump Ed 101, by
a genius of communication, Joe Evans,
Ph.D – it’s a fantastic resource.) So now
let’s take it all the way home. If reducing
the head drops the wattage, and reducing
the impeller size drops the wattage,
what’s the best way to REALLY drop the
wattage? Drum roll please...Using two
half-size pumps instead of one.

The Advantages of Redundancy

Simply put, when it comes to
pumps, Bigger is NOT Better; and Two
IS Better Than One. Whether you have
a Direct Drive, Mag Drive or Hy-drive,
using two half-sized pumps of the same
head capacity will significantly reduce the
costs of running your feature, often by
50%. If you can also keep your THD low
and pump clean water, then using two
Asynchronous Hybrid Magnetic Drive
pumps can really lower running costs.
The generic examples below are typical
of the savings that can be realized:
1–5000gph Direct Drives = 1000 Watts;
2–2500gph Direct Drives = 660 Watts;
2–2500gph Hy-drives = 330 Watts

If saving all that energy weren’t
enough, there are lots of other situations
where a dual pump system provides real
advantages:
• One pump out won’t mean a total

loss of circulation, especially criti-
cal on warm nights

• One can be removed for mainte-
nance or repair while the other
maintains circulation

• Running only one at a time, alter-
nating with timers, doubles the
life of the units

• Running only one pump at night
or while on vacation saves on
operating costs

• Running only one pump during
winter economically keeps an area
free of ice

• Running only one pump
constantly leaves the other for
higher flow on demand

• Running only one pump during
outdoor parties, when two pumps
would be too noisy

In conclusion…

OK, so we’ve chosen the most effi-
cient pump for our feature, taken advan-
tage of the Advantages, saved all that
money in operating costs and don’t
forget, we’re doing our part to be
“Green” - what could possibly be better?
How about doubling profits too!
Whether contractor, dealer, distributor or
manufacturer, two pumps for every
feature means double the profit per
installation, so literally everybody wins,
right down to the homeowner who’s
paying less and getting much more out
of their water feature. How’s that for 
a happy ending? Happy Ponding to All
in 2011!  a

Demi Fortuna has been building
ponds on Long Island for the last 25
years, with an emphasis on safe, low
maintenance water features of
100,000 gallons and up. Travel across
the US, Canada, China, Italy, France
and Mexico has helped him to
develop ponds that maximize safety,
efficiency and profits while minimizing
maintenance, predation and algae. A
strong proponent of bottom drains
and pressurized filtration, Demi has
toured since 2006 lecturing to audi-
ences across the US and Canada on
construction techniques, conservation
of resources and pond safety.

25 North Road 
Stony Brook NY 11790-1009
631-827-7353 cell 
631-689-9637 office
www.pondman.com

About
the 
Author
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Manufacturers
Airmax Ecosystems

6135 King Rd.

Marine City, MI 48039-1402

866/424-7629

www.airmaxeco.com

See ad on page 31.

Alita Industries, Inc.

Baldwin Park, CA 91066

626/962-2116

www.alita.com

Alpine Corporation

Paramount, CA 90723

877/710-0162

www.alpine4u.com

AquaMaster

16024 CTH X

Kiel, WI 53042

920/693-3121

www.aquamasterfountains.com

Aquascape, Inc.

901 Aqualand Way

St Charles, IL 60174-5303

866/877-6637

www.aquascapeinc.com

Atlantic Water Gardens

4494 Orchard St.

Mantua, OH 44255

330/274-8317

www.atlanticwatergardens.com

Beckett Corporation

3321 E. Princess Anne Rd.

Norfolk, VA 23502

972/871-8000 

www.beckettpumps.com

Danner Manufacturing, Inc.

160 Oval Dr.

Islandia, NY 11749-1489

631/234-5261

www.dannermfg.com

Dolphin Pumps

Pensacola, FL 32505

850/434-9880

www.dolphinpumps.com

Easy Pro Pond Products

4385 E 110th St.

Grant, MI 49327-9333

231/834-7720

www.easypropondproducts.com

See ad on page 22.

Fielding Pump Company

Sandy, UT 84091-0389

877/213-3598

www.fieldingpump.com

Fish-Mate

Conroe, TX 77301-4074

936/760-4333

www.pet-mate.com

Franklin Electric – Little Giant

Oklahoma City, OK 73157

405/947-2511

www.fele.com

See ad on back cover.

Koi Joy

Kennewick, WA 99336

509/586-1945

www.pondshop.com

www.koijoy.com

Laguna – Hagen USA Corp

Mansfield, MA 02048-1805

800/225-2700

www.rolfchagen.com

Lifegard Aquatics

Cerritos, CA 90703

800/628-8771

www.lifegardaquatics.com

Little Giant – see 

Franklin Electric

Matala USA

20452 Laguna Canyon Rd.

Laguna Beach, CA 92651

949/273-8888

www.matalausa.com

See ad on page 29.

Medo
4525 Turnberry Dr.
Hanover Park, IL 60133-5492
800/843-6336 
www.medo-water.com
See ad on page 17.

Multi-Duti Mfg., Inc.
Colorado Springs, CO 80907
800/447-8342
www.mdminc.com

OASE North America, Inc.
Hermosa Beach, CA 90254
800/365-3880
www.oase-livingwater.com

Performance Pro Pumps
5968 SE Alexander St.
Hillsboro, OR 97123
503/356-5888
www.performancepropumps.com

PondBuilder, Inc. 
1430 Agricola Dr.
Saginaw, MI 48604
866/921-3779
www.pondbuilder.com
See ad on page 41.

Russell Watergardens & Koi
6848 180th Ave. NE
Redmond, WA 98052
800/844-9314
www.russellwatergardens.com

SAVIO Engineering, Inc.
6701 Jefferson St. NE
Albuquerque, NM 87109-4318
888/333-2356
www.savioeng.com
See ad on page 2.

ShinMaywa
10737 Gateway West, Ste. 240
El Paso, TX 79935
915/594-9862 
www.shinmaywa.co.jp/english

SICCE USA
Knoxville, TN 37921
865/291-3202
www.sicceus.com 
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Sunterra
Peoria, IL 61615-9255
866/866-4486
www.sunterrausa.com

TetraPond
3001 Commerce St.
Blacksburg, VA 24060
800/526-0650
www.tetrapond.com

Toba Fountains
2140 S. Yale St., Unit B
Santa Ana, CA 92704
714/375-3775
www.tobafountains.com
See ad on page 18.

TotalPond
West Palm Beach, FL 33409
888/412-6001
www.total-pond.com

W. Lim Corporation
Mira Loma, CA 91752
951/360-7878
www.wlimproducts.com

Distributors
A.K.T. Specialty
Newbern, TN 38059
800/627-6213
www.aktspecialty.com

Anjon Manufacturing
1000 Liberty Industrial Dr.
O Fallon, MO 63366-1961
800/553-5605
www.anjonponds.com

Aquarium Life Support Systems
Knoxville, TN 37919-3222
865/588-0108
www.aqualifesupport.com

Aquatic Systems & 

Resources, Inc.
Palm City, FL 34991-6462
772/286-9376
www.asr4ponds.com

Arett Sales
Cherry Hill, NJ 08003-2381
800/257-8220
www.arett.com

Blue Thumb Distribution
1430 Agricola Dr.
Saginaw, MI 48604-9702

989/921-3474
www.pondbuilder.com
See ad on page 44.

Cascadia Sales Group, Inc.
Portland, OR 97281
888/795-9977
www.cascadiasales.com

Castle and Carmel
Hayward, CA 94545-1224
510/481-3000

Coastal Pond Supply
Tucker, GA 30084
800/782-6179
www.coastalpond.com

Dickson Brothers, Inc.
204 N. Galloway Ave.
Mesquite, TX 75149-4324
972/288-7530
www.Dicksonbrothers.com

Effective Environmental 

Services, Effens
Lake View Ter, CA 91342-6451
888/524-5000
www.effens.com

Ewing Irrigation
3441 E. Harbour Dr.
Phoenix, AZ 85034
602/458-2500
www.ewing1.com

Fourth Generation Nursery
52 Bates St.
Mendon, MA 01756-1157
508/634-1914
www.fgnsales.com

Graystone Industries, Inc.
4450 Duncan Bridge Rd.
Cleveland, GA 30528
954/746-0033
www.graystonecreations.com
See ad on page 3.

Holmes Farm, Inc.
117 Cronrath Rd.
Barto, PA 19504-9215
610/845-7673
www.holmesfarm.com

Horizon Distributors, Inc.
Chandler, AZ 85226-2616
480/337-6700
www.horizononline.com

In-Motion Aquatics
1250 W Arrow Hwy.
Upland, CA 91786-5040
909/920-3767
www.mystickoi.com
See ad on page 18.

Pond World Distributing, LLC.
Fort Collins, CO 80524
970/420-7277

Pro Pond Products
Crete, IL 60417
708/758-2500
www.propondsupplies.com

Unit Liner Co. –

Pondliner.com
7901 N Kickapoo
Shawnee, OK 74804-9107
405/275-4600
www.pondliner.com
See ad on page 33.

United Aquatics, LLC.
Marlton, NJ 08053-3125
609/346-4666
www.unitedaquatics.com

Warren Thoma & Associates
Evanston, IL 60201
877/496-7231
www.thomaassociates.com

Water Garden, LLC, The
5212 Austin Rd.
Chattanooga, TN 37343
423/870-2838
www.watergarden.com

Water Garden Supplies & Distr.
Harrison, AR 72601-9457
870/743-1030

Water, Earth, Wind and Fire
12461 Shallman St.
Poway, CA 92064
888/291-1181
www.msponds.com

West Coast Aquatics
906 Calle Collado
Thousand Oaks, CA 91360
866/745-7423
www.wcaquatics.com  a

To be included in future 
POND Sources directories email

cindy@pondtrademag.com.
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In addition to numerous industry speakers across the U.S.,
Dr. Daike Tian of South China Botanical Garden, Chinese
Academy of Sciences was on hand to present an overview of
lotus in China. Tian is the current lotus registrar for the IWGS,
and is working toward creating an international lotus database
which will compile lotus history, morphology, physiology,
taxonomy, lotus insects, identification, breeding, cultivation,
culture, and uses for all cultivars around the world.

A special moment at the
symposium was the naming
of two noteworthy individu-
als into the IWGS Hall of
Fame. Rolf Nelson, of Nelson
Water Gardens, previously
manager of the Texas branch
of Lilypons, was inducted for
his extensive work in the
water gardening hobby and
industry. Rolf was a founding
member of the IWGS, and
has pro-moted water garden-
ing on the national and inter-
national level, including
serving many terms as a
Board of Director and as
President of the IWGS, and
for his recent work as
Chairperson of the Invasive Plant Task Force. Dr. Surrey Jacobs,
Senior Principal Research Specialist at Royal Botanic Gardens,
who passed away in November 2009, was inducted for his
extensive work with waterlilies in Australia. 

Networking is always a favorite
activity of symposium attendees and
the 2010 event didn’t disappoint.
The opening reception on Thursday
kicked off with appetizers and a
mariachi band. Friday’s educational
sessions began with a welcome
address from IWGS President, Jim
Purcell, owner of Oregon Aquatics,
Inc. and Ken Landon, director of the
International Waterlily Collection,
and ended with a Texas style dinner,
music, and even fireworks! 

by Jennifer Zuri
Aquascapes
Photos by Tamara Kilbane, Jim Purcell and Tom Graham

The International Waterlily and Water Garden Society
(IWGS) held its 26th annual symposium and 2010
Waterlily Festival in San Angelo, Texas this past

September. More than 100 members from across the globe
were in attendance to view over 300 varieties and cultivars of
waterlilies on display at the International Waterlily Collection.

Industry seminars, garden center tours, pond tours, a silent
auction of water gardening items, and a Texas style barbecue
and fireworks were among the offerings for attendees, but a key
component of the event was a legislative update on the aquatic
plant white list currently being created by the Texas Parks and
Wildlife Department. Aquatic Habitat Enforcement Program
Director, Earl Chilton II, discussed the progress of the white
list to attendees, noting that only plants on the list will be able
to be owned or sold in Texas without permits. Permits will have
fees attached, and will only be issued for qualified educational
or research purposes.

Left Jim Purcell, IWGS 
President 

with Rolf Nelson, 
Nelson Water Gardens. 
Rolf was inducted into 

the IWGS Hall of Fame at 
the symposium.

International Waterlily
Collection

in Review

Ken Landon, Director, 
International 
Waterlily 
Collection

IWGS 26th Annual Symposium
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Platinum Sponsors

Alpine Corporation, Commerce, CA
Chinese Waterlily World, QingDao, China
Danner Manufacturing, Inc., Islandia, N.Y.
Dickson Brothers, Mesquite, TX
Little Giant Pump Company, 

          Oklahoma City, OK
POND Trade Magazine, Fallbrook, CA
Texas Water Lilies,Waller, TX

Gold Sponsors

Atlantic Water Gardens, Mantua, OH
Blue Ridge Fish Hatchery, Kernersville, NC
Firestone Specialty Products, Indianapolis, IN
Hill Country Water Gardens and Nursery, 

            Cedar Park, TX
Nelson Water Gardens and Nursery, Inc., Katy, TX
PondBuilder, Saginaw, MI
TetraPond/United Pet Group Aquatics, 

            Blacksburg, VA
Tilley’s Nursery, Coppersburg, PA
Water Garden Gems, Marion, TX

Silver Sponsors

Airmax Eco-Systems, Marine City, MI
Bassinger Fisheries, Colorado City, TX
Bergen Water Gardens and Nursery, Churchville, NY
EasyPro Pond Products, Grant, MI
Florida Aquatic Nurseries, Fort Lauderdale, FL
Highland Rim, Canal Winchester, OH
Laguna Water Gardening, Mansfield, MA
Maryland Aquatic Nurseries, Jarretsville, MD
Oregon Aquatics, Eugene, OR
Plantabbs Products, Baltimore, MD
Pond Pros of Houston, Katy, TX
Savio Engineering, Albuquerque, NM
Southwest Aquatics, Exeter, CA
STM Plastics-Botanica, Augusta, KS
Water in Motion, Houston, TX
Winston Company, Tulsa, OK

Jennifer Zuri is the marketing

communications manager at Aquascape, Inc.

Read “Container Water Gardening for

Hobbyists” for more information on container water gardens.

Available by calling Aquascape, Inc. at 866.877.6637 (US) 

or 866.766.3426 (CAN).

About the Author

The Lilyfest began on Saturday allowing attendees to enjoy
hundreds of waterlily varieties at the International Waterlily
Collection in San Angelo. This collection is the life work of
Ken Landon, another founding member of the IWGS and also
known as the “species lily guy.”  a

Thank you to our Sponsors
Due to the large collection of waterlilies on

display and the legislative updates for the aquatic
plants white list, the 2010 symposium attracted a
record number of sponsors. Platinum sponsors
provided $2500 or more in support, Gold sponsors
gave $1000 or more, and Silver sponsors contributed
$500 or more.
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* ~~~

Aphid X
Repellent

Apply to plants in Spring & Summer once a week to keep Aphids, Beetles, Caterpillars, Whiteflies, Mites, Leaf
Rollers, Mealybugs and a variety of other pests from invading plants.  Make sure to liberally cover plants for best 
results.  It becomes odorless shortly after application.  Repels up to 7 days.  Safe for aquatic and terrestrial plants.

* ~~~ Blade Runner

Created by nature 30 million years ago, Blade Runner is composed of tiny silica shells that cut insects.  It is
extremely safe for fish plants, humans and animals.  Effective against most soft-bodied insects such as aphids, caterpil-
lars, mites, slugs, silverfish, cockroaches, beetles, etc.  Apply evenly as a dust or mix approximately 3 oz. Of Blade
Runner with approx. 32 oz. Of water including 3 or 4 oz. Of vegetable oil to act as a spreader sticker.  Manufactured 
by Clear Pond.

* ~~~

Dylox
(Trichloracide)

Trichlorfon is the active ingredient for the product most recognized as Dylox.  It is marketed under several trade
names including Trichloracide.  It was removed from the ornamental fish market many years ago but has recently been
allowed for use again.  Highly toxic to invertebrates.  After treatment perform a 50% water change and wait 72 hours
before re-introducing invertebrates to the environment.

* ~~~

Manual
Removal

A highly underrated option.  Often in small spaces, manual removal of effected foliage, pests or disease is adequate
for control.  Make certain to place insects or foliage in a sealed container away from the pond or holding areas. 

* ~~~

Mosquito
Dunks/Bits
(BTI)

Bacillus thuringiensis subspecies israelensis - BTI is the active ingredient in in both Mosquito Dunks and
Mosquito Bits.  BTI is not effective against China Mark Moth.  It is effective against a fly larvae commonly referred to
as the Muck Midge.  It is a tiny worm, clear in color to whitish and approximately ¼ in length and about the diameter
of a straight pin.  It chews a distinct random pattern on the leaves of Water Lilies (Nymphaea).  The larvae hide them-
selves in a sheath of tissue at one end of the random line of destruction and make difficult to find.  Most of the damage
occurs in late summer and early fall.  A heavy infestation can easily defoliate lilies in a short amount of time and
severely weaken the plants if left untreated.  The Mosquito Dunks are a better preventative treatment, but if an infesta-
tion occurs we find the Mosquito Bits are better for the quick kill.  These naturally occurring bacteria will not harm
anything else in the pond except mosquito larvae.  Not a bad side effect.  For large nurseries BTI can be purchased 
from Summit Chemical under the brand name of Aquabac in 40-pound bags.   

* ~~~ Pre-Strike

Pre-Strike kills developing mosquitoes before they become breeding, biting adults.  It is easy to use in areas where
mosquitoes may breed.  Nothing to mix or spray.  Pre-Strike will not adversely affect humans, animals, fish or vegeta-
tion.  Available as granules (21 day control) or the Mosquito Torpedo (60 day control).  PreStrike larvicide is ideal for
backyard use in birdbaths, water gardens, ornamental fountains and for farm use in animal water troughs.  It contains
S-methoprene insect growth regulator. 

* ~~~ Gambusia

These hungry little fish are often referred to as Mosquito Fish.  They are said to consume between 100 and 300
mosquito larvae per day.  They are livebearers and the mature size is between 1 and 3 inches.  Gambusia can out
compete native species of minnows and are noted to be blamed for California's declining amphibian populations.
Note: some websites reference that California offers them free to interested parties for the control of mosquito larvae 
in old swimming pools and areas of standing water that are not adjacent to natural habitats.  Since small fish can be
transferred by unsuspecting boaters, birds, etc. the Gambusia fish has become quite controversial.  Although I could 
not find any definitive information Gambusia may be prohibited in some states.  They require a permit for release in
other states and should never be released in natural habitats.  Originally native to the eastern United States they 
tolerate a broad range of extreme temperatures and have prospered throughout most of the country.

* ~~~ Lacewings

Attacks several species of aphids, spider mites (especially red mites), thrips, whiteflies, eggs of leaf hoppers, moths
and leaf miners. Small caterpillars, beetle larvae and the tobacco budworm.  They are considered an important predator
of long-tailed mealybug in greenhouses and interior plantscapes.  The larvae are sometimes called aphid lions, and have
been reported to eat between 100 and 600 aphids each.  Appears to have some natural tolerance to  several chemical
insecticides although there may be considerable variation.  Each adult female may deposit 200-300 eggs and they 
have 3 or more life cycles per season.

* ~~~

Lady Bugs
(Lady Beetles)

Most lady beetles found on crops in gardens are aphid predators.  If aphids are scarce, lady beetle and larvae may
feed on the eggs of moths and beetles, and mites, thrips, and other small insects, as well as pollen and nectar.  Female
lady beetles may lay from 20 to more than 1,000 eggs over a one to three month period.  Lady beetles are voracious
feeders and may be numerous where prey are plentiful and broad-spectrum insecticide use is limited.  The convergent
lady beetle may eat its weight in aphids every day as a larva and consume as many as 50 aphids per day as an adult.
Seven spotted lady beetle adults may consume several hundred aphids per day and each larvae eats 200 to 300 aphids 
as it grows. 

* ~~~

Paradise Fish
(Macropodus
opercularis)

These small but colorful tropical fish (zone 9) are effective control against Ostracods and mosquitoes.  Adults
consume between 3 and 4 hundred mosquito larvae per day.  Non-native (origin - Eastern Asia) and should never be
released into natural habitats.

Pest Controls
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~~~ Approved for use in water.
* Consumer friendly

Sources
www.clearpond.com  Blade Runner
www.organiccontrol.com  Beneficial Insects & Earthworm Castings
www.winstoncompany.com 
www.defenders.co.uk/sundries.htm  Housing for Beneficials
www.nyaes.cornell.edu/ent/biocontrol Provided most of the information on Lacewings, 

Lady Bugs & Parasitizing Wasps.

Aphids

Small soft-bodied insects.  They prefer new growth over more hardened foliage, stems or branches.  Often the
damage from the little sap sucking insects will cause the foliage to deform.  Contact insecticides may not be effective on
deformed foliage.  Aphids may be black, green, brown, orange, red or yellow.

Spider Mites

Spider mites pierce individual plants cells to extract the contents.  The damage is most noticeable once the infesta-
tion is out of control.  The foliage will most often appear gray or dusty, especially when the population is high enough
that the spider mites begin to form heavy webbing.  Greenhouse populations can often be controlled by cutting back the
effected foliage and moving the plants outside where natural enemies and rainfall deter their proliferation.

White Fly

Found on the undersides of leaves on most crops making them difficult to control.  They fly up in mass when the
plants are disturbed.  Adults fly freely from plant to plant allowing infestations to grow rapidly.  Entire leaf surfaces
become quickly covered with the nymphs.  

Beetles
Flea Beetles and Japanese Beetles are the most destructive in the water garden environment.  Most injurious to plants

while in the adult stage.  Foliage damage is primarily very unsightly but does not usually lead to the death of the plant.

Leaf Rollers
Most common on Cannas and frequently found on Lotus when in close proximity to Corn fields.  Obvious on

cannas due to the threads used to keep the leaves from unfurling.  Easily controlled by hand when populations are minor.

China Mark
Moth 

Also known as Sandwich Man because of way it conceals itself between two pieces of chewed off leaf bits.
Overwinter as larvae hooked on to old stems.  They let go, pupate and two weeks later eggs are laid.  It is critical to kill
young larvae from the first hatch before they lay eggs.  Future outbreaks will be significantly reduced if the first hatch is
treated successfully.

Muck Midge

A fly larvae that originates in the bottom silt or muck in the bottom of the pond.  The tiny almost hair-like larvae
surfaces to feed on the foliage of water lilies and related plants.  It is most recognizable by the narrow random lines it
chews through the leaf surface.  The larvae itself is difficult to see and is hidden in a casing of leaf debris.

Lily Leaf Spot

Starts as red or brown spots on lily leaf surfaces.  Progresses to include a yellow rings around the initial spots.
Ultimately spreads to surrounding leaves and can defoliate the plant if left untreated.  Manual removal of all effected
foliage can generally deter the spread.  Usually occurs in spring during very rainy periods and in the summer during high
humidity.

Snails

Most snails do not reach population levels that are devastating to plants.  The Golden Pond Snail and Apple Snails
can, in the absence of predators, destroy water lily foliage very quickly.  Snail damage commonly leaves behind the main
vein structure of the leaf. 

Tadpoles

Although tadpoles do not usually represent a problem, if population levels are out of control they can be quite
destructive.  Toads are the most likely candidates to lay enough eggs to cause damage.  Egg removal is the easiest way to
deter population explosions.

Mosquito Mosquito larvae are not damaging to plants but included because of the ease of control.

Ostracods

Microscopic crustaceans like lobsters or crabs.  Most do not exceed 4 mm.  They exist in most aquatic and semi-
aquatic environments in both fresh and salt water.  When present in large numbers they have a tremendous appetite for
tropical night blooming water lilies.  Often the damage from Ostracods is mistaken for damage done by snails or
tadpoles.  They will skeletonize the foliage.

Leeches Nasty little bloodsuckers, need I say more.
Anchor Worm, Gill
Flukes & Fish Lice None are damaging to plant material but are easily controlled by some products listed.

Pests Descriptions

* ~~~

Parasitizing
Wasps

Different species of Wasps are known to be effective against aphids, moth larvae and corn borers.  Most effort to
date has been directed against the European corn borer.  Only two pests are  known to be attacked under field condi-
tions but in laboratory studies, 13 species of Lepidoptera were parasitized.  They produce between 20 and 80 progeny.
Adult wasps are at great risk from insecticide applications and most will be killed by applications of broad-spectrum
materials.

* ~~~

Worm
Castings

According to some sources earthworm castings are an effective control against whitefly.  I learned this from Anita
Nelson from Nelson's Water Gardens.  We have experimented using the recommended 1-2 tablespoons sprinkled on
the top of the container with excellent success.  No published studies have been released.  It only appears to be effec-
tive on plants that are not submerged in a larger body of water.

a
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Upcoming Events
Request info at www.pondtrademag.com/infocard/     # 663

The R.I.S.E
Method –
achieve a 
natural 
appearnce in
any pond,
stream or
water feature - step-by-step
design like Mother Nature.
Wholesale pricing is 
available. Call 888-356-9895.

Also available at www.gardensidepubs.com

March 11 – 13
Central Florida Koi Show
Orlando, Florida
www.centralfloridakoishow.org

May 26 – 29
Aquarama 2011
Singapore • http://aquarama.com.sg

June 8
California Grown Show and The Nursery
Mart – CANGC 100th Anniversary 
Long Beach Convention Center
Long Beach, CA • www.cangc.org
California Growers Show
www.CalforniaGrownShow.com
Nursery Mart  www.TheNurseryMart.com

June 25 – 26 
BKKS National Koi Show
The British Koi Keepers Society (BKKS) 
Stafford Show Ground, Bingley Hall
www.bkks.co.uk

August 18 – 21
Pondemonium 2011
St. Charles, Illinois
Presented by Aquacape, Inc.
1-866-877-6637  • www.aquascapeinc.com

August 19 – 21
Holland Koi Show
The Netherlands • Biggest Koi show in Europe.
www.hollandkoishow.nl

September 26 – 27
KOI America 2011
Westminster, Maryland
www.makc.com

Date TBA
InfoTanza 2011
Symposium and Trade Show, hosted by the
International Pond Professional Companies
Association (IPPCA).
http://ippca.com/InfoTanza-Home  a



United Aquatics, LLC.,
introduce in 2011 the truly
unique designed Concept
Gravity Shower pond filter
from the UK. 

Manufactured by Roto
Innovations it can be either
gravity fed or pump fed.
Designed to be installed in

ground for Koi Ponds up to 6000 gallons.
For more information visit www.unitedaquatics.com or

phone 856-985-9339
United Aquatics, LLC., • Marlton, New Jersey

Organic Digester is a natural,
non-toxic, bacterial/enzyme pond
treatment that reduces phosphate
and ammonia in the water. It

enhances clarity, digests bottom sludge, works in cold water, seeds
the bio-filter and improves the overall water quality. Organic
Digester is completely safe for fish and plants. 

Available in liquid or powder, one pound will treat approxi-
mately 60,000 gallons on a maintenance basis. One gallon will
cover approximately 80,000 gallons. Now being used by such
notables as Universal Studios, SeaWorld, Hollywood Forever
Cemetery and the University of Pennsylvania. 

Organic Digester is produced by Strata International located
in San Antonio, TX USA  

(888) 594-5329, Fax (818) 755-0938  
www.organicdigester.com • strata@sprynet.com

Strata – Organic Digester

Trade News

pondtrademag.comPOND Trade Magazine42

To see full press release and additional new items go to 
http://www.pondtrademag.com/tradenews/

The IPPCA is pleased to announce the
appointment of Dave Ouwinga, owner of Easy
Pro Pond Products, based in Grant, Michigan
as the newest Vice President of the 7 year old
International Professional Pond Companies
Association (IPPCA), the Pond and Waterscape
Industry’s Trade association. 

Dave and Easy Pro Pond Products have supported the
Association since its formation in early 2004. The acceptance of
the position being vacated by three term Vice President Darren
Lucas of Natures Touch Ponds, located in Paramus, New Jersey,
is a great fit for the Association and its Executive Committee.
Darren will be retaining his Board of Advisors status.

To learn more about the Pond and Waterscape Industry’s
Trade association, visit 

www.IPPCA.com • Info@IPPCA.com

IPPCA announces New Vice President

TotalPond®, a leading water
garden brand, introduces patented,
industrial-grade pumps featuring
Ultra Violet (UV) technology to
its line of water garden products.
The new 800gph pond pump and
1300gph waterfall pump merge
aeration and UV filtration into a
single, affordable unit to help
maintain a clean and healthy
pond. 

Superior clarity is achieved by integrating a high-tech "hot
cathode UV tube" directly in the pump to more effectively sterilize
water as it circulates.  This modernized UV tube has a unique
spiral design and is longer (four inches) than a typical UV tube to
provide seven times longer UV exposure time. The patented stator
structure within the pump provides maximum flow over the UV
bulb in a linear path that also cools the pump. The result is a dual-
purpose pump that helps maintain the balance of beneficial bacte-
ria while eliminating unwanted algae growth to sustain a clean
pond. Additionally, a pump barrier bag is included to protect the
pump from debris.

The UV pumps are a great addition to the “total” approach to
water gardening created by the brand. TotalPond easily delineates
the right products needed for each step of the pond building
process by categorizing the pond components into four segments:
fill, flow, clean and decorate. 

TotalPond • www.totalpond.com

TotalPond® Invigorates Water Garden Product
Line-up With a New Look and Launch of Patented

UV Pumps Improved Technology and Energy
Efficiency are Highlighted

Just the right fit ……Atlantic
Water Gardens is pleased to present the
new Oasis Brand, which includes two
innovative products - the Oasis
Filterfall and the Oasis Skimmer.

The Oasis brand has been
specially designed for smaller water-

scape installations.  The compact size offers the perfect balance of features
and performance with exceptional strength and durability.  

Both of the new Oasis products – the Filterfall and the Skimmer -
feature a rolled upper rim that provides clean lines and incredible strength
while allowing for natural rock camouflage.  Other components of the
Oasis Filterfall are the dual Bio-Tech filter mats and media bag for biolog-
ical filtration, a sturdy bottom grate to support the filter media, a 1.5”
FIPT bulkhead and a one-piece liner attachment flange. 

The Oasis Skimmer has a stainless steel framed trap net and Matala
filter mat for exceptional mechanical filtration.  Additionally, the super
flow weir door allows for maximum surface cleaning.  For easy installa-
tion, the pump discharge step fitting is provided on both sides of the
Skimmer along with labeled drill points for an Auto Fill and the overflow
attachments. 

MSRP:  Oasis Skimmer $225.72 & Oasis Filterfall $271.43
www.atlanticwatergardens.com | jim@atlanticwatergardens.com

Atlantic Water Gardens introduces the Oasis Brand

Roto Concept Gravity Shower
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Aquascape, Inc. announces the date for Pondemonium®
2011, the water garden industry’s premiere business and network-
ing event. From August 18th – 21st, distributors, contractors, and
retailers from across the country will come together for an event
designed to help grow their water garden businesses.

This year’s event includes a networking session to be held at
the Chicago Shedd Aquarium where attendees can tour two large
water features recently installed by Aquascape. 

In addition to networking opportunities, participants can
select from a variety of classroom and hands-on training sessions. A
pond tour of select water features is slated for Sunday the 21st,
allowing pond professionals to view creative building techniques
applicable to today’s market. 

Pondemonium® 2011 offers something for everyone in the
landscape industry. Whether you’re an advanced pond builder or a
landscaper just getting started with water features, you’ll find many
benefits from attending Pondemonium®! 

For more information on courses and schedules, log onto
www.pondemonium.com. 

Aquascape •  www.aquascapeinc.com

The 2010 IPPCA 5 Star
Contractor Award has been presented
to Jacob Bright of Living Art Water

Gardens Inc, Huntsville, Alabama. This highly coveted annual
award was presented to Mr. Bright during the 6th annual IPPCA
awards banquet held at the conclusion of INFO TANZA˙ 2010 on
October 23.

The IPPCA 5 Start Contractor award recipient received a
trophy as well as a $1,000 check. This years award was sponsored
in full by Easy Pro Pond Products of Grant MI. Easy Pro is one of
the world’s largest manufacturers of Pond Equipment and has been
a corporate supporter of the IPPCA since its inception.

The International Professional Pond Companies Association
(IPPCA) is a non-profit organization consisting of pond contrac-
tors, retail store owners, distributors and manufacturers from the
Water Garden industry. 

www.IPPCA.com • www.INFOTANZA.com

2010 IPPCA 5 Star 
Contractor Award

See an advertiser that you would like to get more 
information about? Go to our Online Info Card page 
www.pondtrademag.com/infocard

Fill out the quick form to receive more information about a
particular company. By completing the form you will automatically
be entered in the gift card giveaway. You could win one of 3 prizes.

A pdf form can also be download and mailed or faxed in. 
See website for more details.

Deadline for all entries is March 31, 2011.
www.pondtrademag.com

Use Online Info Card to
Win Gift Card

Aquascape sets dates for
Pondemonium® 2011

August 18 – 21

Blue Ridge Fish Hatchery
announces new packaging for its
expanding line of koi and gold-
fish foods. All foods now come
in stand up, re-sealable bags (2.5
and 25lb). New for 2011 is a
new product, “Cool Water
Wheat,” a wheat germ based diet

designed for feeding in the spring and fall when fish’s metabolism
slows. Quantity discounts available. 1-800-334-5257

Blueridgekoi.com • staff@blueridgefishhatchery.com

New Koi and Goldfish Food
Packaging from Blue Ridge

Fish Hatchery

Everything you need to
build a simple yet beautiful
waterfall using the block wall
of your choice!

Kits Include:  

• Half basin  
• 23˝ or 35˝ stainless

spillway  
• EasyPro mag drive pump  
• PVC flex pipe and

fittings  
• Auto fill valve  
• Also available with white

or blue LED light
strips!  

For more information or a free catalog call us at 
800-448-3873 or visit us on the web 

www.EasyProPondProducts.com

New Vianti Falls Kit!

Better Homes & 
Gardens Test Garden 
Pond Renovated
Smartpond® has joined

together with Meredith
Corporation to provide the supplies necessary to renovate and enlarge
the Better Homes & Gardens Test Garden® pond at the magazine's
headquarters in Des Moines, IA. Utilizing smartpond's pro-grade
underlayment, lining, weir, skimmer, 2˝ tubing and a 5100 GPH pump
- the 1500+ gallon pond now features a 20´ stream and spans over 15´.
Ease of maintenance was paramount to the Test Garden Manager. The
installation took place October 4-11, 2010 with a smartpond product
engineer on-hand to oversee the process. Ornamental plants and fish
life will be added. Stay tuned for the beauty shots forthcoming in 2011!

For more information contact Melodie Elliott 214/373-1601 or
melliott@sunwestpr.com
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Order Online!  
www.mipond.com

User Name: bluethumb 

Password: pondbuilder

Order our 100+ page FREE Wholesale Catalog

Request info at www.pondtrademag.com/infocard/     # 621

Request info at www.pondtrademag.com/infocard/     # 615

Trade News Cont.

Specifically formulated to promote a healthy and stronger
root system  

Enhances Metabolism • Increases Chlorophyll • Increases
Nutrient Availability • May be used with all water plants, as well
as bog and terrestrial plants • Reduces transplant shock • Helps
to prevent pathogens • Aids in disease resistance  

MICROBE-LIFT/Bloom & Grow™ Microbrial Root
Dip is a natural humic and microbial based product. While ML/Microbrial
Root Dip is not a plant food or nutrient it is compatible with all standard
nutrients and fertilization programs.  ML/Microbrial Root Dip may be used
during all stages of growth.  The microorganisms in ML/Microbrial Root
Dip are a living consortium of photosynthetic strains. ML/Microbrial Root
Dip cannot burn plants because it does not contain any NPK.

Available in 4 oz for Retail and 1 Gallon Professional Use
www.MicrobeLift.com • info@MicrobeLift.com

Microbe-Lift/ Bloom & Grow™ 
Microbial Root Dip

The IPPCA is pleased to
announce a name modification effec-
tive 1-1-2011. The modification has
been implemented to more fully
reflect the all inclusive nature of the
association, its membership and its
mission statement. This move by the Pond Industry's Trade association to
modify its name from International Professional Pond Contractors Association
to International Professional Pond Companies Association, retains the current
well know acronym of IPPCA. This move will continue to move the association
forward in its mission to: Promote, Protect and Advance the Pond and
Waterscape Industry.

The Trade Association is entering its 7th year of supporting and advanc-
ing the Pond and Waterscape Industry's positive image to consumers as well as
industry peers. The IPPCA is host to many events and programs such as INFO
TANZA, Pondittat For Humanity, the Certified Wildlife Ponditat program, a
top ranked consumer data base for member referrals as well as a mentoring
program, a Legislative Action Team, and a Pond Hobbyists Hotline, to mention
just a few of the many great things the association has done for the industry
since its inception.

www.IPPCA.com  •  Info@IPPCA.com

IPPCA Updates Name

Add a breathtaking
dimension to a water feature…
..Atlantic Water Gardens
announces an additional size
to its Colorfalls Lighted Falls
Kits.

Designed as a perfect fit for formal retaining walls and pond-
free applications, our Colorfalls Kits offer shimmering light in
hues of soft white, blue, red or crystal white while combining all
installation components needed in one convenient kit.  Now
Atlantic is offering Colorfalls Kits in 3 sizes – the new 12˝ size in
addition to the 24˝ and 36˝ sizes.

Each Colorfalls Kit includes a lighted colorfalls weir, a 
colorfalls basin, a Tidalwave pump, flexible PVC pipe, and an
anti-splash mat in addition to all the needed installation 
components. Enjoy the beauty of your water feature day or night
with our Colorfalls!

MSRP:  CFKIT12 $968.57
www.atlanticwatergardens.com | jim@atlanticwatergardens.com

Atlantic Water Gardens introduces a new size in
its Colorfalls Kits line.

Request info at www.pondtrademag.com/infocard/     # 681
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Advertisers’ Index
ID number for Online Info Card
www.pondtrademag.com/infocard/

ExtendYour National Visibility
ADVERTISE in
POND Trade Magazine
Call Tom Graham 760/451-2255 
or tomg@pondtrademag.com

Request info at www.pondtrademag.com/infocard/     # 654

NO GIMMICKS!
JUST QUALITY 

GOLDFISH & KOI 

NO GIMMICKS!
JUST QUALITY 

GOLDFISH & KOI

www.mtparnell.com

Don’t miss out on this Market Place
advertising opportunity. 

See our website 

www.pondtrademag.com/
advertise/marketplace

for rates and easy placement. 
Business Card and Classifieds accepted.

Request info at www.pondtrademag.com/infocard/     # 652
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Finishing Up - 

The White List System for Control of Aquatic
Plants in Texas was Rejected as Unenforceable.
Senator Hegar Rejects White List Proposal at Texas Parks

and Wildlife Department Meeting

State Senator says concept is unrealistic approach for Texas

Austin, Texas Today, Texas State Senator Glenn Hegar called
on the Texas Parks and Wildlife Department's (TPWD) Executive
Director, Carter Smith, to forego further work and cease imple-
mentation on the proposed aquatic plant species "white list" and
the accompanying rules. Senator Hegar will sponsor a bill during
the current legislative session that clarifies this request in statute.

"While I certainly think that a great deal of progress has been

made, I am not confident that the arrived-upon proposal is enforce-
able or realistic for Texas. With the list and rules now complete, it
is clear that approval of this measure would severely impact our
state's economy and the biofuel, nursery, and gardening industries
across the state," said Senator Hegar.

To see the full press release from Senator Hegar’s office go
to POND Trade News on our website – http://bit.ly/hu43pd

Thank you to everyone who worked hard to help stop this
legislation. Now we need to help the industry by abiding by the
“black list.” In the May/June issue will be an article about how
the industry needs to work with legislators to update and
support the established black list of noxious and invasive species.
Don’t miss it.

Aquaponics
You are most likely familiar with Hydroponics as it is a technol-

ogy that has been available for many years. In recent years, we have
begun to see the melding of Hydroponics with Aquaculture under a
new banner called Aquaponics. The concept is catching on because
the plants grow so well in the rich waste water from fish culture.
There are many variables and a number of competing design formats
but all share the common benefit of offering a relatively simple way
for homeowners to grow tasty, nutritious vegetables and fish, like
tilapia, trout or even koi, in their backyards.

It is our hope that, Aquaponics might offer a new business
model that could be a positive adjunct to the pond business for many
of us.

We have been following the progress that Vicki Vaughan and
Carl Forss of Flat Rock Koi are making in the development of their
systems, as well as other manufacturers. 

We at POND Trade have been researching this new market
segment and are now testing the concepts and available systems.

Watch for future articles. If you follow POND Trade Magazine
on Twitter or Facebook you will receive updates as they happen.

photo by Carolyn Weise
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