


2012 Schedule

Issue Ad Close Art Due Delivery Date
Jan/Feb 2012 11/14 11/21 12/30

Mar/Apr 1/13 1/20 2/28

May/Jun 3/12 3/19 4/30

Jul/Aug 5/14 5/21 6/30

Sep/Oct 7/16 7/20 8/30

Nov/Dec 9/14 9/21 10/30

Jan/Feb 2013 11/12 11/19 12/30

Display Ad Sizes            
                                Width       Height

BC (H Only)                  3.5˝                2˝

1/12 Page                      2.389˝            2.389˝

1/6 Page V.                    2.389˝            4.875˝

1/6 Page H.                   4.944˝            2.326˝

1/4 Page V.                    3.625˝            4.875˝

1/4 Page H.                   4.944˝            3.625˝

1/3 Page V.                    2.389˝          10˝

1/3 Page Sq.                  4.944˝            4.875˝

1/2 Page H                    7.5˝                4.875˝

1/2 Page Island             4.944˝            7.5˝

2/3 Page V.                    4.944˝          10˝

Full Page (live area)        7.5˝              10˝

FP bleed (outside dimensions)   9˝                 11.5˝ 

Final Trim Size is 8.5˝ x 11˝  
Saddle Stitched Web printed

Covers
Covers positions are available on a six issue agreement. Call for
pricing and availability. 

Premium Pages

Page 3, (facing cover 2) is available as a premium page.
Call for a quote this and other premium pages

Placement

Advertising is placed throughout the publication at the discretion of
the publisher. Special positions are available at an additional 10%,
subject to availability.

Advertising Info - Call Today!

Tom Graham 888/356-9895 or 
tomg@pondtrademag.com

2012 Gross Rates
Effective October 1, 2011

Rate Card
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POND Trade Display Ads

Display Ad Rates      1              3              6

Business Card                 275*              250              225

  1/12 Page                      434             401              369

  1/6 Page                        706             653              600

  1/4 Page                        888             821              755

  1/3 Page                        964             892              819

  1/2 Page                     1,179          1,091           1,002

  1/2 Island                   1,238          1,145           1,052

  2/3 Page                     1,287          1,190           1,094

  Full Page                  $1,575         $1,457         $1,339

* Minimum 2 issues, pre-paid 
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Pondtrademag.com is booming. Over the past year, we have been 
posting all the great new content from each issue on the website, and
our content is drawing new visitors to the site in ever increasing 
numbers.
The entire
magazine is
now
available
Online in
three
formats,
two of
which
include
every ad
from the
print edition as well.

The full Digital Edition Online, comes complete with a page flipper,
and embedded links. An added bonus to the full PDF version of  every
issue, and full text and photo versions of  every article from the
magazine, plus lots of  other bonus content.
As new visitors dive into the site, they are exposed to your advertising,
available on the site, as well as the ads in the issues themselves. This
provides you another great
opportunity to extend your
marketing reach and
effectiveness.

Website advertisers can also benefit from special features that includes
free weekly artwork updates – just send us your new ad art and we will
post it for you right away. Ad art can also rotate – buy one ad insertion,
and we can rotate various versions of  your message for you.

Advertisers will soon be able to track ad
views Online at any time using
www.pondtrademag.com/adanalytics/ – a
unique user name and password will be
provided, so you can track your activity
anytime you wish. Watch for our new
dynamic graphs and charts, coming in the
near future.

POND Trade Internet Rates
Header Banner Ad Rates and 
Dimensions – Horizontal
Width by Height 1 Mo. 6 Mo. 12 Mo.

500px by 100px $125 $100 $75

Prices shown are per month
Images need to be at least 300 dpi, RGB, jpeg, at the final size.

Side Bar "Tower Banner" Ad Rates
and Dimensions - Vertical
Width by Height 1 Mo. 6 Mo. 12 Mo.

180px by 600px $100 $85 $75
180px by 500px 90 75 65
180px by 300px 75 50 40
180px by 180px 50 40 25

Prices shown are per month
Images need to be at least 300 dpi, RGB, jpeg, at the final size.

Inline Article Ad Rates and Dimensions
Width by Height 1 Mo. 6 Mo. 12 Mo.

250px by 250px (Square) $100 $85 $75

Inline Article Ads rotate with other banners but are distributed over
multiple articles. Displayed on article pages only.

Prices shown are per month
Images need to be at least 300 dpi, RGB, jpeg, at the final size.

Analytics tracking has shown

Total visits grew 188% in 2010
Page views grew 58% in 2010
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To the new pondkeeper, Sarasa Comets and Shubunkins

are an ideal pond fish. They won’t overgrow the pond, they

have the bright colors people have come to expect, and often

believe can only be found in koi. They are not as delicate 

as koi, and are much more affordable to buy and replace. Oh,

and did I mention they also play well with aquatic plants?

That’s right. Water Lilies and other aquatic plants are the

reason many want a pond in the first place, so why fight the

battle of koi destroying the plants in the pond? If you populate

a new pond with a healthy variety of Sarasa and Shubunkin,

your new pond owner will have an easier go of it, particularly

starting off. 

Retailers should consider displaying a large inventory,

demonstrating support for the goldfish, and providing the more

discerning customer the opportunity to pick out the most

attractive or koi like. The opportunity to discover a new fish is

addicting, and can generate ongoing repeat business, if the

customer can count on a new selection of fish to look through

when they stop by the shop.

But the goldfish business doesn’t end with the end of

summer. The fancy goldfish business is a winter time opportu-

nity with genuine potential. Goldfish such as Bubble Eye,

Lionhead, and Ryukin make great aquarium fish. They are easy

to care for, and beautiful in a home aquarium. Most of these

are imported from Asia, and are priced in a way that a good

margin can be maintained. You might be surprised at how a

room full of fancy goldfish could help off-season sales, for not

only fish, but food, medications, decorations, and support for

a gift shop or coffee stand. �
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seniors, who dote over their fish, spending lavishly to keep

them healthy, far beyond their replacement cost. “They all have

names you see, so they are part of the family.”

If you look at the goldfish he carries, you will notice they

are not the common orange goldfish you might expect. Instead

he focuses on Sarasa Comets and Shubunkins. The end result

is a collection that looks remarkably like a collection of koi,

but are a lot less expensive to buy and easier to maintain for

the pondkeeper.

High quality Sarasa Comets look a lot like Kohaku, the

bold red and white koi. Sarasa have deep red patches on a

bright white body, like a good quality koi. Some have koi-like

markings or patterns, but most are not as refined, although that

doesn’t seem to deter their fans. 

Shubunkins are better known and more commonly avail-

able, and are roughly the Sanke of goldfish, with a white body

and red and black markings. Like Sarasa, there are a few that

have patterns that are Sanke-like.

Sarasa and Shubunkin both do well in garden ponds year

round. An important point is that they do not get huge like

koi can, so they are less likely to overwhelm a smaller pond, or

one with limited filtration that could not support large koi.

They do breed aggressively in most ponds, but as the popula-

tion increases, so do the number of mouths eating the eggs and 

fry, so the population tends to level off at sustainable levels in

most cases.

The joy of discovering new baby goldfish and watching

them grow up in the pond is very addicting to many pond-

keepers as well. And unlike koi, most of the babies turn into

acceptable goldfish, with only a few staying brown or turning

all white.
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by Tom Graham

POND Trade Magazine

No. Goldfish are not Koi, but they can fill the desires many

pondkeepers have for beautiful fish in their pond .

Burt Nichols, Water Garden Gems in Marion, Texas, is a

big fan of goldfish. At his expansive store on the outskirts of

San Antonio, he sells everything for the pond, from koi pond

and water garden filtration, aquatic plants, supplies, garden art,

gifts, koi and yes, goldfish - lots of goldfish.

In talking with Burt, he explained that he has roughly 

20 goldfish customers for every koi customer. They are often

POND Trade Magazine provides its readers with a reliable mix of  
in-depth articles, columns, and resources addressing directly, the 
challenges and opportunities facing small businesses working in 
the pond trade in the US today.

Our format is built around ten key categories.

• Cover Story – The focus of  each issue, with supporting articles
• The Ins and Outs of  Pond Construction
• Aquatic Plants – Close-Up  (what, why and how)
• Learning the Language of  Koi (to sell more koi)
• Sales and Marketing Fundamentals – tips and resources for small businesses
• Small Business Insights – guidelines, inspirations and cautions
• Personal Growth and Enlightenment 
• Season Specific Articles
• Upcoming Events Calendar – what’s happening in our industry  

•   POND Trade News

Content is King
What you can expect in every issue
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Serving Professionals in the Garden Pond Industry
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8 Fall and Winter Care for Your Koi and Pond
Mat McCann, Quality Koi Farm

What is the biggest problem with fall? Leaves. Be prepared; make
sure your pond and your customers’ pond and koi are ready for the
Fall and Winter. Do you know when you should tell your customers to
stop feeding their koi? Learn from an industry veteran to help reduce
the seasonal stress for you, your customers and their koi.

11 COVER –Aquaponics Explained Part 1
A Good Fit for Pond Professionals?
Joel Malcolm, Backyard Aquaponic

If you have been paying attention this year, you will have heard a lot
of buzz about Aquaponics. This article will cover in detail the ins and
outs of this emerging market. What are media beds? What is the
importance of fish in an Aquaponics system? What are the major
formats being used now? A must read that may lead to new ventures
for you and your customers.

15 Hydroponic Gardening Explained
Carolyn Weise, Ecological Labs and author of ABC’s for 

Hydroponics is the art and science of gardening without soil. Learn
the benefits of hydroponics and how it is different from aquaponics.
This is a quick review of what hydroponics is and why you may want
to learn more about it.

16 What is "Aeromonas Alley"?
Provided by Aqua Meds

Anyone who has ever kept koi has heard of Aeromonas Alley, but
what is it? Aeromonas Alley happens twice a year in the fall and
spring. During the change of seasons, there can be rapid outbreaks
of ulcers, fin rot and more. Be prepared for this critical period, so you
can protect the koi in your care.

18 Language of Koi – Ki Utsuri
Brady Brandwood, Lotus Land Koi Farm

Utsuri are a popular variety of koi. One of the lesser known versions
is the Ki Utsuri, and its metallic cousin, the Kin Ki Utsuri. While the well
known and loved Shiro Utsuri dominates sales of the variety, with its
bold black and white features. There are also Ki (yellow) and Hi
(red/orange) Utsuri. Get the whole story about Ki Utsuri in this issue.

21 Product of the Year Entry Info
Pond Trade Magazine

Back this year is the Product of the Year Challenge. There are many
new products developed and launched each year for the pond trade
industry. This Challenge is designed to spotlight the top new products
for your pond related business. If you know of a new product in the
last two years that you want to see included be sure to let us know.

Page 4
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22 Establishing Contractual Guidelines
Rick Bartel, Savio Water Feature Institute

A contract can make or break your business, so be sure to have a
good one. Rick Bartel shares some guidelines that he has gleaned
during his 20 years of experience as a veteran water feature
contractor. Since there are some things you just can't control like the
weather, learn how to address this kind of issue and others that can
affect your ability to get the work done and fairly paid for.

28 Fair Market Practices Elusive
Bettyjean Kling, www.pondarama.com

Here is one person's opinion about pricing. Do you know what MAP
pricing is? How do you decide to price items? Have you given much
thought to how discounting affects your business and the industry as a
whole? Are pricing standards a good thing or not? You be the judge.

31 Aquatic Plants Need Your Help to get 
Ready for Winter
Kelly Billing, Maryland Aquatic Nurseries

Fall is the best time of year for plant care and maintenance. Stop the
number one reason plants die over winter, and learn how to over
winter tropical marginals and lilies. Take care of the aquatic plants in
your care now to give them the best chance for resurgence in the
spring. Here's how.

38 How to Be Happy Anytime
Leo Babauta, zenhabits.net

Do you wish you were doing something different, making plans for
your life to come, reading (with jealousy) about cool things other
people are doing? Learn about the mindset that states "whatever I'm
doing right now is perfect." See how to integrate this kind of thinking
into your daily life and be happier for it.

6 Upcoming Events
34 Trade News
37 Market Place
37 Advertisers’ Index

Departments

7 Publisher's Perspective
Tom Graham

Column
See the new Industry 
Directory at pondsources.com 
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Late August to mid-September is the ideal time to prevent
the leading cause of death to pond plants over the winter. Often
plants have grown so vigorously over the summer months that
they have become completely root bound and starved for nutri-
ents. These weak plants become very susceptible to pests and
disease due to their less than vigorous state. Think of it as being
run down and getting the flu. You are much better equipped
to fend off a serious infection if you are healthy and well nour-
ished. It’s the same for plants except their weakened state may
result in death over the winter months. 

Any plants that are struggling for space and nutrients
should be provided a fall division to provide ample space in the
container, fresh soil and temperature release fertilizer
(Nutricote) so it will be available when needed early in the
spring. The difference is dramatic in the success rate over winter
and in the vigor, beauty and increased flowering they will
provide you with in the spring. (Lotus should be the only plant
that division is reserved for the spring.) 

By the time September comes most fertilization should
have been discontinued to allow plants to consume the 
nutrients they require before cooler weather sets in. Some
plants are particularly sensitive to unused fertilizer so late feed-
ings may lead to their demise over the winter months.
Depending on your area final feedings should be ended in late
July for zones 3-5; early August for zones 6-7 and mid-August
for zones 8 & 9. 

Deadheading and
cutting back shouldn’t
take place until frost
has caused yellowing
of the foliage at the
very least. Brown is
even better. Plants
need to retract their
energy and store it for
the winter months.
Prematurely removing
their green foliage will
weaken them and
limit their ability to
survive winter. Plants
that have particularly
sturdy stems may be
left uncut for winter

31September/October 2011 ��������	
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by Kelly Billing
Maryland Aquatic Nurseries & 
AboutTheLotus.com

�all is the best time of year for plant care and maintenance.
Spring is too busy with winter clean up, lawn mainte-
nance, mulching, planting and more going on in the

surrounding landscape. If a majority of the pond work is
completed in the fall then your focus can be elsewhere in the
spring. So when you are tired and overheated from other spring
garden work you can rest your feet in the water to cool yourself
down and simply enjoy the emerging beauty in the garden
pond as it comes back to life. 

Over wintering tropical plants indoors should occur no
later than early September. If they get moved in too late they
have been exposed to the cool night temperatures that may set
their clocks in the direction of hibernation. Most tropical
marginal plants will winter just fine in anything from a 
decorative no-hole container to a bucket or dishpan. They not
only add interest to the indoor environment but they 
add some much necessary evaporative moisture to the dry envi-
ronment of the heated house of the northern climate. 

Tropical lilies can be wintered indoors as well and there are
a number of different methods to accomplish the goal. The
best instructions I’ve ever seen are in Greg and Sue Speichert’s
Encyclopedia of Water Garden Plants that is also the best aquatic
plant book I’ve read. It contains more useful plant information
than several other books combined. 

Aquatic plants die out during
the winter.
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by Rick Bartel

Savio Water Feature Institute

E
stablishing the wording of your business’ contract for

services is very important for protecting yourself, your

business and your clients by making it abundantly clear

just what services and materials your business intends to pro-

vide; when the work is scheduled to commence as well as the

projected completion date and what is not included within the

scope of the project in question.

Transparency is the key to clarity, understanding and a

successful and prosperous future endeavor. However; to assist

you in avoiding many common contractual pitfalls experienced

by other water feature installation contractors from around the

world, we offer the following suggestions and guidelines. It

must be noted here that we are not a licensed practicing attor-

ney nor are we associated with any law firm. These are simply

guidelines and suggestions to bring to your attention a number

of possible liabilities that may be of concern. As always, you

should contact a qualified attorney of your choice when

handling any legal obligations you or your business may face.

To ensure that these contractual concerns are properly

addressed, read, understood and acknowledged by your clients,

the addition of appropriately titled clauses become necessary

and should be utilized in your contract for services. In order to

ensure that these additional clauses are verified as voluntarily

acceptable by your clients, you should provide a small blank

space or short line preceding each clause where your clients can

place their initials acknowledging their acceptance of these

terms and conditions outlined in each particular clause. 

The addition of a clause that states “By initialing each of the

following clauses, you hereby acknowledge that you have read,

understood and agree to said clause” will assist in the guarantee

that no client can later falsely claim that they were unaware 

of any such clause prior to the commencement of the project

in question.

The most common misunderstanding encountered with

outdoor projects seems to be the commencement of work and

the consequent date of completion. Many contractors fail to

adequately account for unforeseen delays caused by circum-

stances beyond their personal control and fail to adequately

convey those potential circumstances to their clients. Though

these situations are technically not your fault, a wise contractor

should always address these potential issues in an attempt to

avoid any later misunderstandings or legal situations.

The most frequent and uncontrollable of these unpre-

dictable delay factors is weather. As with any contract uncer-

tainty; you need only provide a clause that addresses the

potential issue, thereby clarifying that particular situation. A

weather clause might be addressed as follows:

Weather

(Your Business Name) shall not be held responsible,

accountable or liable for any delays in the project commence-

ment, project completion or adjustments in material costs asso-

ciated with any delays directly or indirectly caused or created

by weather, changes in weather or damage caused by weather.

Notice that the above clause not only mentions delays in

the commencement of the project but also the completion of

the project. This will cover you if you are on another project

and the weather slows down progress and you are unable to get

to this particular client’s project on the projected start date as

well as if you are already on this project and a weather situation

fails to allow you to complete the project on the scheduled

��������	
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Our deeper coverage of the pond business is a boon
to our advertisers. Here’s why:
• We’ve amassed an audience of  otherwise hard-to-reach garden pond
professionals, who eagerly await and read each issue.

Retailers. Distributors. Designers. Builders. Installers. Importers. Manufacturers.
Breeders. Growers. From top execs to the guys in the trenches – who all play a key
role in purchasing decisions. Nowhere else will you find such a diverse group of
prime prospects in one place. 

• Our in-depth features, how-to’s, reports, news, and analysis mean more
ads seen, read and responded to.

Readers spend time with us. We give them information they hunger for. Insights
they can act on. Tools they can profit from. Your ad can be right in the middle of
it. At just the right moment.   

• POND Trade Magazine is independently owned. Our sole focus.
We’re not just one of  an assembly line of  vertical pubs run by a mega magazine
group. Water gardening and koi keeping are our life and, as lifetime pond owners
ourselves – our love. We know the business inside-out, and it shows. We connect
with our readers. Advertise with us and you will, too.

• Place your ads where they’ll have the greatest impact.
Want more than an audience that merely scans the news, more than a publication
that skims the surface? Then go deep. Advertise in a magazine that probes further,
works harder, covers the industry in greater depth. That attracts readers who share
our curiosity and are open to new ideas, new products, new ways to grow their
businesses – with your products and services. 

• Create an ad package that meets your goals…and your budget.
See what kind of  impact you can make, results you can achieve, by

advertising in POND Trade Magazine. Contact us today at 888/356-9895.

Page 5

Would your business benefit from connecting with new customers?

Does your brand dominate in your segment? Is your growth rate good enough?

Custom
Publishing

Custom Publishing is
also available. 

•  Books
•  eBooks
•  Pamphlets
•  Websites

Call use for a quote.

888/356-9895

Pond Sources

A combination editorial and buyers
guide - the best of both worlds.

In each issue is a section called Pond
Sources. It will focus on one eliminate

of the industry, ie. water quality,
filters, aquatic plants....

At the end of the section will be a
listing of the Manufactures and

Distributors for that market segment.
Be sure to be included.

888/356-9895
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Publish Dates
POND Trade Magazine is published 6 times a year, on
the odd months. Mailed copies arrive the week prior to
the cover date. Digital versions are also published in their
entirety at pondtrademag.com.

Frequency Discount
Advertisers receive a frequency discount based on the
number of  consecutive ads. Maximum discount is the 
6 times rate.

Artwork Changes

Advertisers may change artwork running at any
time without penalty or extra charge. Artwork must
be received by the artwork issue deadlines to be
substituted. Ad sizes may be changed within the
term of  an insertion order without penalty or
additional charge. Increases or decreases will take
effect only if  requested prior to the ad close date
for the issue. Discounts earned will not be
impacted.

Materials
We accept PDF or TIFF files only. All files must be 
created at full size, and at 300 dpi. Please flatten to 
convert fonts to graphics before saving.

Color: CMYK – (Not RGB)
Binding: Saddle Stich  8.5˝ x 11˝

Files can be easily uploaded to us at:
www.pondtrademag.com/uploads

Ad Placement Priority 
Changes and Ads may be updated at any time at no 
additional charge. New artwork received will be placed in
the next available issue, based on the issue close date.

Ad positions rotate equally throughout the magazine,
front to back, right to left, top to bottom. Exceptions are
limited to premium pages.

Cancellations
Orders for insertions must be cancelled in writing and are
not accepted after closing dates.

Short Rates
Advertisers will be charged for the higher rate (ie. short-
rated) if  they do not fulfill the number of  insertions
agreed to in their contract. A bill for the difference 
between the rate of  the order and the highest rate the 
number of  insertions qualifies at, will be submitted 
and payable.

Terms of Payment
Ad placements are on a pre-paid basis. Billing is available
upon approved credit. To apply please request a credit 
application. Invoices are due net 30 days, with a 2% /10 
discount available. A service charge of  2% per month will
be added to unpaid balances more then 30 days past due.
Publisher reserves the right to hold advertisers and/or its
agency jointly and severally liable for monies due and
payable. Check, PayPal and credit cards are accepted.

POND Trade Marketplace ads are pre-paid only, and can be
automatically processed on a credit card or PayPal by
issue, with two issue minimum.

Contract and Copy Regulations
Publisher reserves the right to reject or cancel advertising at any
time, for any reason. Until an ad is printed the 
publisher has no obligation to run such ad and has no 
liability in the event the ad does not appear. Publisher shall not
be liable for any failure to print, publish or circulate all or any
portion of  an issue in which an ad is accepted for print.
Advertiser and its agency, jointly and severally, will indemnify
publisher and hold publisher harmless against any expenses
(including legal fees) and losses resulting from the publication
of  contents of  advertising including, but not limited to, claims
or suits for libel, violation of  rights of  privacy, copyright or
trademark infringement, plagiarism, or any other statuary or
common law right, in law or equity, of  any person.

Terms and Conditions

v. 8/20/10

POND Trade Magazine
P.O. Box 1985
Fallbrook, CA 92088-1985
888/356-9895 Pacific Time
www.pondtrademag.com

Tom Graham
Publisher
tomg@pondtrademag.com

Cindy Graham
Editor
cindy@pondtrademag.com

Dustin Graham
Webmaster
dustin@pondtrademag.com

Advertising Contact
Tom Graham
tomg@pondtrademag.com


